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THE  CASTING  VOTE 
FOR  SUGAR-FREE 
PAIN  RELIEF 


Suitable 
for  children 

from 
3  months 


•  THE  FIRST  SUGAR-FREE,  NON-CARIOGENIC  PARACETAMOL 
SUSPENSION  -  SOME  TRADITIONAL  JUNIOR  ANALGESIC 
SUSPENSIONS  STILL  CONTAIN  UP  TO  50%  SUGAR. 

•  free  from  alcohol. 

•  has  a  pleasant  banana  flavour. 

•  low  viscosity  makes  it  easier  to  pour  than  traditional  sugar 
based  suspensions. 

•  available  in  100ml  bottle  and  now  a  trial-size  60ml  bottle 
for  first-time  users. 

m  also  available  in  soluble  tablet  form. 


Counter  Prescribing  Information 

Indications -Relief  of  painful  and  feverish  conditions  in  children.  Active  Ingredients -Stated  above.  Dosage  Instructions -3  months -1  year  2  V2  to  5ml,  1-6  years  5- 
10ml,  6-1 2  years  10-1 2ml,  every  4  hours.  Maximum  4  doses  in  24  hours.  Contra-indications- Hypersensitivity  to  paracetamol.  Further  Information -luniorDisprol 
Suspension  contains  no  sugar  or  alcohol.  Diabetics  should  note  that  each  5ml  of  suspension  can  provide  up  to  1 2.5  kcal.  Retail  Price -(April  1988)  60ml98p100ml 
£1.53.  Product  Licence  No.  -  44/0085.  Further  information  is  available  on  request  Reckitt  &  Colman  Pharmaceutical  Division,  Hull  HU8  7DS. 
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COMMENT 


With  the  debate  within  the  profession  on  supervision 
barely  over  pharmacists  have  no  doubt  been  taking 
stock  on  just  what  it  means  for  them,  particularly  the 
counselling  element  so  often  pushed  to  the  fore  in  both  the 
"sale"  of  prescription  and  OTC  medicines.  Coincidental^, 
former  London  community  pharmacist  Jerry  Shulman,  in  a 
paper  published  this  year  in  Health  Libraries  Review 
(5,66-75),  sets  out  his  credo  in  supplying  patients  with 
more  information  to  "survive  the  doctor's  script". 

Mr  Shulman  underlines  the  pharmacists'  part  in  a 
prescription  chain  that  can  result  in  "one  in  40 
consultations,  as  well  as  one  in  20  hospital  admissions 
. .  .occurring  as  a  result  of  unwanted  effects  of  prescribed 
drugs' ' .  Unwanted  and  largely  unrecognised  by  the  patient 
because  of  a  lack  of  essential  patient  information.  A  process 
that  begins  at  the  time  of  consultation  and  is  generally 
compounded  along  the  chain  to  the  point  when  the  patient 
takes,  or  fails  to  take,  the  medicine. 

Mr  Shulman  catalogues  instances  where  an  awareness 
of  side  effects  of  script  and  OTC  medicines,  taken 
separately,  or  in  combination  could  prevent  minor  and 
major  disasters.  And  he  underlines  how  the  compulsory 


use  of  the  Society's  cautionary  and  advisory  labels  on 
dispensed  medicines  is  crucial.  The  lack  of  key,  or  the 
inclusion  of  misleading  dosage  information  on  many  GP  or 
receptionist  written  scripts  is  underscored,  along  with  the 
pharmacists  inescapable  responsibility  to  ensure  that  the 
dispensed  medicine  is  safe.  He  turns  to  the  Code  of  Ethics 
—  "A  pharmacists'  prime  concern  shall  be  for  the  welfare 
of  both  patients  and  public . . .  and  he  should  be  in  a  position 
to  give,  or  supervise  staff  giving  any  necessary  advice  or 
cautions,  printed  or  oral,  to  the  patient  when  the  medicine 
is  collected' '  —  which  is  where  we  came  in. 

The  niceties  of  "when"  the  pharmacist  should 
intervene  in  the  dispensing  chain  have  been  thoroughly 
examined  of  late  —  the  important  matter  is  to  determine 
what  is  the  scope  of  any  advisory  intervention  and  its 
timing,  and  indeed  whether  or  not  it  is  the  pharmacist  who 
should  make  it.  This  is  the  core  of '  'professionalism"  from 
which  pharmacists  shy  at  their  peril. 

In  the  light  of  the  increasing  awareness  that  financial 
compensation  can  be  obtained  for  discomfort  or  injury 
arising  from  use  or  misuse  of  medications,  attention  to 
communication  should  recommend  itself. 
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NEWS 


Dorset  pharmacy  opens 
after  two  year  wait 


The  Dorset  village  of  Lytchett 
Matravers  will  have  a  new 
pharmacy  from  this  Monday,  after 
the  Secretary  of  State  has  finally 
dismissed  a  doctors'  appeal 
against  it. 

The  pharmacy  will  be  opened 
by  Stanley  Bubb's  Branksome 
Chemists,  and  will  be  managed  by 
Rural  Pharmacists  Association 
chairman  Roger  King.  The 
application  to  open  a  pharmacy 
has,  in  fact,  been  around  the  Rural 
Dispensing  Committee/Secretary 


The  Government  says  BOC's 
action  in  asking  pharmacists  to 
carry  out  safety  checks  on  a  new 
oxygen  regulator  during  normal 
oxygen  supply  visits,  will  be 
' '  satisfactory  in  most  cases ' ' . 

BOC's  call  for  checks  on  the 
Ohmeda  Domic  2/4  oxygen 
cylinder  sets  followed  three 
incidents  of  fire  in  France,  where 
the  equipment  has  been  in  use  for 
three  years.  BOC  decided  not  to 
recall  the  devices,  but  asked 
pharmacists  to  check  for  a  letter 


Despite  the  backdated  pay  award, 
the  recruitment  of  hospital 
pharmacists  is  getting  harder. 

That  is  the  conclusion  of  a 
survey  conducted  by  East 
Berkshire  district  pharmaceutical 
officer  Ralph  Higson,  published  in 
last  week's  Health  Service 
Journal. 

More  worrying  for  the  service 
though,  are  the  trends  that  Mr 
Higson  identifies.  Mr  Higson's 
survey  over  1986  and  1987 
analysed  the  responses  to  over 
1,300  advertisements  for 
pharmacists  of  all  grades. 

And  while  his  results  show  no 
difference  in  response  to  basic 
grade  advertisements  over  the 
two-year  period  —  in  both  years 
53  per  cent  of  the  advertisements 
analysed  received  no  applications 
—  there  was  a  deterioration  in 
response  to  staff  pharmacist 
advertisements. 


of  State  circuit  twice,  following  the 
original  application  in  Spring  1986. 

"In  the  first  case,  the  family 
practitioner  committee  insisted  on 
a  precise  location  for  the 
pharmacy,  despite,  under  the  old 
contract  regulations,  it  being 
sufficient  to  state  'central  to  the 
village  of, "  Roger  King  explains . 

"The  RDC  originally  rejected 
the  application,  but  we  won  the 
appeal.  However,  while  all  this 
was  happening,  the  original  site 
was  lost  for  a  number  of 


"S"  stamped  at  the  back  of  the 
regulator,  which  indicates  it  has 
been  checked.  Any  unstamped 
devices  should  be  exchanged,  the 
company  said. 

But  the  Pharmaceutical 
Services  Negotiating  Committee 
disagreed  with  the  advice,  and 
was  concerned  that  liability 
questions  might  be  raised  if  an 
incident  occurred.  PSNC  wrote  to 
the  Department  of  Health 
suggesting  that  pharmacists  make 
special  journeys  and  claim  a  Drug 


While  31  per  cent  of 
advertisements  in  1986  received 
no  response  at  all,  and  78  per  cent 
received  two  applications  or  less, 
for  1987  these  figures  had 
increased  to  40  per  cent  and  80 
per  cent  respectively. 

"Staff  pharmacists  are  the 
backbone  of  any  department, ' '  Mr 
Higson  says  in  his  report.  "If  that 
part  becomes  weak  owing  to  the 
lack  of  recruitment,  the  whole 
working  skeleton  of  the 
department  falls  apart." 

Mr  Higson  says  there  is  an 
increasing  reluctance  of  staff  to 
relocate,  so  recruitment  into  staff 
grades  depends  on  local 
workforces.  Even  in  the  principal 
grades,  where  people  are  more 
willing  to  move,  the  average 
number  of  applications  had 
dropped  from  15  in  1986  to  10  in 
1987,  despite  a  doubling  in  the 
number  of  advertisements. 


reasons." 

Mr  King  says  that  when  new 
premises  were  found,  the  FPC 
then  insisted  that  it  was  not  a 
question  of  relocation,  but  a  new 
application,  so  the  whole  process 
had  to  begin  again. 

"This  time  the  RDC  made  a 
site  visit  and  approved  the  new 
application,"  Mr  King  says.  The 
doctors  appealed,  and  the 
Secretary  of  State  has  now 
dismissed  this  appeal,  paving  the 
way  for  Monday's  opening. 


Tariff  "set  malfunctions"  fee. 

The  DHSS  has  issued  the 
following  advice  in  a  reply  to 
PSNC: 

"In  view  of  the  very  small 
level  of  possible  risk  associated 
with  the  use  of  these  sets  in  this 
country,  we  are  satisfied  that  the 
action  proposed  by  BOC  to  modify 
the  sets  is  adequate  for  the 
majority  of  cases. 

"BOC  have  instructed 
contractors  to  check  any  sets  on 
issue  to  patients  when  next 
making  a  routine  visit  to  the 
patient  to  deliver  cylinders  of 
oxygen.  The  Drug  Tariff  already 
provides  for  the  contractor  then  to 
claim  a  fee,  which  takes  account  of 
the  work  of  exchanging  sets,  for 
such  a  journey  (item4c(i)aof  Part 
X). 

"We  do  not  believe  there  is  a 
need  for  contractors  to  make 
special  visits  to  patients  to  check 
the  sets  if  they  would  be  visiting 
the  patients  routinely  within  one 
month  to  deliver  cylinders.  I  think 
we  are  agreed  that  this  will,  in 
effect,  cover  all  but  a  very  small 
number  of  cases  where  a  patient 
has  been  supplied  with  one  of  the 
Ohmeda  Domic  2/4  sets. 

"However,  in  the  very  few 
cases  where  the  contractor  would 
not  normally  have  to  visit  the 
patient  within  one  month  of 
receiving  the  replacement  set,  we 
would  be  content  for  a  pharmacist, 
if  he  perceives  the  need,  to  make 
a  special  journey  to  check  the  set 
and  to  replace  it,  where 
appropriate.  Again,  the  Drug 
Tariff  provides  for  the  contractor 
to  claim  a  prescribed  fee  for  this 
situation." 

BOC  have  always  said  that  the 
risk  of  fire  starting  is  minimal ,  with 
differences  in  design  of  regulators 
used  in  France  and  the  UK  further 
decreasing  the  risk.  About  1 ,000 
of  the  regulators  have  been  in  use 
in  the  UK  since  March  the 
company  says. 


New  advice 
on  feeding 

Breast-fed  babies  showing 
symptoms  of  hunger  (crying,  j| 
fretfulness)  may  simply  require  | 
their  mothers  to  change  the  way  I 
they  feed  their  babies,  according  \\ 
to  a  paper  in  The  Lancet. 

Mothers  who  limit  a  baby's  I 
feed  at  one  breast  and  switch  to  I 
the  other  to  stimulate  good  milk  || 
production  may  be  restricting  the  1 
number  of  calories  their  baby  \& 
obtains  from  each  feed  so  leading  jij 
to  symptoms  of  colic,  irritability,  j 
poor  weight  gain  and  vomiting. 

Dr  M.W.  Woolridge  from  the  I 
Institute  of  Child  Health  in  Bristol,  loj 
believes  offering  both  breasts  at  H 
each  feed  actually  provokes  [4 
symptoms  of  over  feeding.  The  4 
reason  may  be  that  foremilk  |!i 
contains  fewer  calories  than  I 
hindmilk.  By  switching  breasts  !ij 
part  way  through  a  feed  babies  do  >& 
not  get  sufficient  hindmilk  to  make  •{ 
up  all  the  calories  they  need.  To  I 
compensate  the  baby  takes  in  ;ij 
more  of  the  foremilk,  which  may  i 
not  provide  enough  calories. 

Larger  amounts  of  milk  also  1 
mean  a  larger  intake  of  lactose  !ij 
which  could  lead  to  colic,  flatus  and  i 
production  of  loose ,  acid  stools .   i  I 

Dr  Woolridge  recommends  I 
allowing  a  baby  to  finish  suckling  [1 
from  the  first  breast  and  come  off  \i\ 
spontaneously  before  offering  the  1 
second  if  it  is  needed.  Mothers  iii 
with  abundant  milk  can  alternate  iti 
breasts  at  subsequent  feeds  to  i\ 
stimulate  milk  production  equally  M 
in  both. 

Measles  a 
menace 

An  NPA  campaign  points  out  the  1 
dangers  of  the  "minor"  illness  of  i  i 
measles,  the  incidence  of  which  is  > 
up  by  19  per  cent  in  the  first  six  ia 
months  of  1988.  It  says  five  out  of  J 
the  eight  deaths  occuring  in  the  i: 
50,000  reported  cases,  could  have  'I 
been  avoided. 

The  NPA  says  that  parents  I 
should  contact  their  doctor  if 
measles  is  suspected  and  on  j> 
palliative  treatment  suggests:- 

□  Keep  the  temperature  down  vl 
by  keeping  the  room  at  60°F,  ' 
sponging  the  patient  with  tepid  Q 
water,  giving  paracetamol  and  iiJ 
plenty  of  fluids. 

□  Darken  the  room  if  light  is 
troublesome. 

□  Give  hot  drinks  or  cough 
medicine,  if  necessary,  and  an 
antihistamine  at  night  to  help  the 
patient  sleep. 

□  Keep  unprotected  children  and 
adults  away  until  five  days  after 
the  rash  has  appeared. 


DHSS  issues  gas 
regulator  check  advice 


Hospital  recruitment 
examined 


304 


CHEMIST  &  DRUGGIST  20  AUGUST  1988 

_ 


API  claims 
PGC  victory 

The  Association  of 
Pharmaceutical  Importers  is 
claiming  a  victory  over  the 
Pharmaceutical  General  Council  in 
Scotland  which  has  been  forced  to 
retract  a  statement  given 
members  concerning  parallel 
imports. 

The  API  says  it  drew  the 
PGC 's  attention  to  remarks  made 
in  the  July  newsletter  which  were, 
in  the  API's  opinion,  in  conflict 
with  Article  85  of  the  EEC  Treaty. 

The  Council,  in  its  letter  of 
retraction,  concede  that  "any 
decision  on  whether  or  not  to  use 
parallel  imported  drugs  must  be 
for  individual  contractors  to  make 
on  their  own." 

The  API  says  the  trade  in 
licensed  imported 
pharmaceuticals  is  not  only 
legitimate ,  but  a  significant  factor 
in  the  development  of  a  single 
European  market  for  branded 
pharmaceuticals. 


C  ' 


3» 


Isn't  that  your  locum  over  there,  dear.' 


Hounslow  inquiry  with  Ridley 


The  fate  of  Mrs  Shashi  Gossain's 
60  sq  ft  pharmacy  in  the  doctor's 
surgery  at  464  Great  West  Road, 
Hounslow,  now  rests  with 
Environment  Secretary  Nicholas 
Ridley. 

Last  week's  public  inquiry 
(C&D  p264)  resumed  with 
attacks  on  the  development  from 
Hounslow  Borough  Council  and 
Mrs  Mary  Rose,  administrator  to 
the  Ealing,  Hammersmith  and 
Hounslow  Family  Practitioner 
Committee. 

Mrs  Gossain,  who  opened  the 
premises  in  May  last  year  without 
planning  permission,  is  appealing 
against  the  Council's  decision  that 
planning  permission  is  required, 
and  an  enforcement  notice 
requiring  closure  of  the  premises. 

The  appeal  now  appears  to 
rest  on  how  the  Government's 
inspector,  and  Mr  Ridley,  view 
the  pharmacy  —  as  a 
"dispensary"  ancillary  to  the 
doctors'  practice,  where  minimal 
retail  sales  are  sufficient  only  to 
satisfy  the  requirements  for  a 
retail  pharmacy  business  under 
the  Medicines  Act  as  Mrs  Gossain 
claims,  or  as  a  "retail  pharmacy" 
constituting  a  material  change  of 
use  which  amounts  to 
overdevelopment  of  the  site,  as 
the  Council  suggests. 

Ealing,  Hammersmith  & 
Hounslow  FPC  administrator  Mrs 
Mary  Rose  told  the  inquiry  that  if 
the  appeal  was  upheld,  Mrs 
Gossain's  NHS  contract  would  be 
"in  serious  doubt". 

"The  FPC  had  always 
assumed  that  planning  permission 


would  be  needed  to  open  a  retail 
pharmacy  in  Great  West  Road  and 
I  find  it  difficult  to  believe  the 
planning  laws  would  contradict  the 
NHS  and  medicine  regulations." 

Mrs  Gossain's  barrister,  Mr 
Peter  Village,  told  the  inquiry  that 
though  she  complied  with 
regulations  to  sell  non- 
prescription medicines,  there  was 
a  "very  small' '  demand  for  them, 
and  the  bulk  of  her  business  was 
dispensing  prescriptions. 

Planning  laws: 
medicine  regulations  — 
no  contradiction? 

Pharmacist  John  Brickman, 
whose  group  has  several  shops  in 
the  area,  including  one  in  a 
shopping  parade  yards  from  Mrs 
Gossain's  business  said:  "Our 
£120,000  turnover  at  the  nearest 
shop  has  been  depleted 
considerably  since  Mrs  Gossain 
opened  last  year.  We  have  lost 
business  at  our  other  shops  in  the 
area  as  well.  It  could  be  that  we 
may  have  to  close  the  nearest 
pharmacy." 

Mr  Brickman  explained  that 
Mrs  Gossain's  business  has 
proved  professionally 
controversial.  "She  does  not 
advertise  the  fact  that  the 
business  is  there.  I  believe  the 
premises  operate  outside  normal 
retail  levels  and  are  not  suitable 
for  a  retail  pharmacy. ' ' 

And  Mrs  Rose  told  the  inquiry 
that  in  one  six-month  period  Mrs 
Gossain  handled  around  18,000 


prescriptions,  more  than  the 
national  average  for  a  year. 

Mr  Village,  said  that  Mrs 
Gossain's  dispensary  provides  a 
beneficial  service  to  patients,  not 
only  to  patients  of  the  resident 
doctors,  but  to  any  member  of  the 
public  presenting  an  NHS 
prescription. 

And  he  said  there  was  no 
evidence  that  other  local  chemists 
have  been  "hard  hit"  by  Mrs 
Gossain's  operation.  "Indeed," 
he  claimed,  "there  is  a  relative 
scarcity  of  pharmacies  in  the  area. 

"But,"  he  went  on,  "the  local 
authority  seeks  to  protect  its  local 
shopping  centres,  but  provides  no 
evidence  that  the  pharmacy  will 
cause  the  closure  of  any  nearby 
dispensing  chemist.  And  the 
Secretary  of  State  has  made  it 
clear  in  a  circular  that '  It  is  not  the 
function  of  the  planning  system 
either  to  inhibit  commercial 
competition  or  preserve  existing 
commercial  interest  as  such'." 

Replying  for  the  Council, 
assistant  borough  planning  officer 
Mr  Michael  Thomson,  said:  "Mr 
Brickman  has  said  that  things  are 
getting  'pretty  tough'  for  his 
business.  And  I  have  never  had 
such  concern  expressed  from  any 
other  local  trader  in  such  a  parade 
of  shops. 

"I  feel  that  if  his  one  shop 
closed,  then  this  would  be  a 
distinct  threat  to  the  commercial 
vitality  of  the  area.  The  local 
planning  authority  is  conscious  of 
the  fact  that  local  shopping 
parades  are  still  used  by  the  less 
mobile  members  of  societv  such 


as  pensioners,  the  disabled  and 
mothers  with  small  children. 

He  said  he  thought  the 
character  of  Mrs  Gossain's 
premises  in  the  Great  West  Road 
had  already  been  changed  by  the 
activity  and  extension  of  the  group 
practice,  and  that  the  addition  of 
the  pharmacy  added  further  to  this 
intensive  use. 

The  Environment  Secretary's 
decision  is  expected  before  the 
end  of  October. 


Leaflets  now 
on  trial 

Over  200  pharmacies  are 
currently  taking  part  in  a 
nationwide  study  on  the  value  of 
patient  information  leaflets.  The 
study  aims  to  assess  the  effect  of 
the  leaflets  on  patient  knowledge 
and  their  attitudes  to  medicines. 

The  GP  magazine  Pulse 
reports  a  great  demand  for  the 
leaflets  -  5,000  of  the  6,000  sent 
out  from  the  clinical  pharmacology 
department  at  Southampton 
University,  have  been  taken  from 
110  pharmacies  in  one 
experimental  group. 

Pharmacies  in  a  control  group 
are  giving  their  usual  advice, 
without  leaflets,  and  both  sets  of 
patients  will  be  sent  follow  up 
questionnaires. 

□  The  Association  of  the  British 
Pharmaceutical  Industry  plans  to 
compile  an  index  of  patient 
information  leaflets.  The  ABPI 
says  that  leaflets  following  its 
suggested  guidelines  will  soon  be 
appearing  in  original  packs. 
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Home  or 
hospital 
heart  drug? 


NEWS 


The  revelation  that  thrombolytic 
therapy  soon  after  a  heart  attack 
could  save  thousands  of  lives,  has 
led  to  controversy  over  whether 
treatment  should  be  initiated  in 
hospital  or  in  the  community. 

A  group  of  physicians  in 
Exeter  believes  that  GPs  should 
administer  the  drug  for  patients  to 
benefit  quickly,  according  to  GP 
magazine. 

And  the  six  doctors  have 
written  to  local  GPs, 
recommending  administration  of  a 
bolus  dose  of  6m  units  of 
streptokinase,  (rather  than  an 
infusion  of  1 .5  megaunits) ,  as  soon 
as  myocardial  infarction  is 
suspected,  the  report  says. 

However  Kabivitrum,  a 
manufacturer  of  the  injection, 


disagree.  "The  action  of  the 
Exeter  GPs  pre-empts  approval 
by  the  Department  of  Health  for 
the  use  of  high-dose,  brief 
duration  streptokinase,"  writes 
Dr  Richard  Wild,  medical  director 
of  Kabivitrum,  in  a  letter  to  GP. 

And  he  adds  that  the 
Department  has  disallowed  a 
duration  of  infusion  of  30  minutes 
because  of  concern  over 
hypotension,  and  the  infusion  time 
will  probably  be  one  hour.  The 
consultant  physician  who  is 
supporting  GP  treatment,  Dr 
Hall,  says  that  a  drop  in  blood 
pressure  occurs  only  in  one  in  20 
patients  given  a  bolus  dose,  and  if 
GPs  were  to  administer  the  drug 
it  could  have  positive  impact  on 
the  mortality  rate. 


..deaths  'cut  by  half 


Administration  of  streptokinase 
with  aspirin  to  patients  with 
suspected  myocardial  infarctions 
(heart  attacks),  reduces  mortality 
by  about  50  per  cent,  and  could 
save  thousands  of  lives  each  year. 

This  was  the  finding  of  a  major 
trial  involving  17,187  patients, 
from  41 7  hospitals  in  16  countries, 
reported  in  The  Lancet  last  week. 

The  Second  International 
Study  of  Infarct  Survival  (ISIS-2) , 
investigated  the  effects  on  patient 
survival  of  streptokinase,  a 
thrombolytic  drug,  and  aspirin,  an 
antiplatelet  agent,  on  their  own,  or 
combined  following  admission  to 
hospital  with  chest  pains  and  other 
signs  of  myocardial  infarct. 

Aspirin  is  normally  used  as 
prophylaxis  against  re-infarction  in 
the  long  term  and  there  was  little 
direct  evidence  of  its  effect  in 
acute  MI,  the  researchers  said. 
Studies  with  streptokinase  were 
small  and  gave  conflicting  results. 

And  it  was  previously  thought 
that  fibrinolytic  and  antiplatelet 
therapy  reduced  death  rates  only 
in  certain  types  of  patients,  the 
researchers  say,  adding  that 
ISIS-2  shows  that  double 
treatment  is  effective  in  many 
categories  of  patients.  Reductions 
in  death  are  greatest  for  patients 
at  greatest  risk,  such  as  older 
patients  and  women,  and  those 
with  low  blood  pressure,  but 


treatment  is  still  worthwhile  in 
those  at  average  risk.  Benefits  of 
streptokinase  also  outweigh  its 
risks  in  some  patients  in  whom  the 
drug  would  be  contraindicated. 

The  effects  on  mortality  were 
assessed  at  five  weeks  after 
admission  and  then  at  12  and  24 
months.  Infusion  of  1.5MU  of 
streptokinase  over  one  hour, 
immediately  after  admission, 
reduced  mortality  by  14  percent, 
which  would  avoid  about  15-20 
deaths  per  thousand  patients. 

The  effect  of  162.5mg  aspirin 
(enteric  coated)  daily  for  one 
month,  with  the  first  tablet 
crushed,  sucked  or  chewed  for  a 
rapid  effect,  would  lead  to  25 
fewer  deaths  per  thousand.  In 
addition,  the  researchers  say  that 
10  to  15  non-fatal  re-infarctions  or 
strokes  would  be  avoided. 
Continuing  treatment  for  two  to 
three  years  after  the  MI  would 
prevent  a  further  20  deaths  and  30 
non-fatal  events,  the  researchers 
say. 

ISIS-2  found  that  combination 
of  aspirin  and  streptokinase 
reduced  the  likelihood  of  death  at 
five  weeks  after  the  MI  by  one- 
half  in  patients  treated  soon  after 
onset  of  chest  pain,  and  by  one- 
third  in  those  whose  admission 
was  delayed.  Some  50  lives 
in  every  thousand  could  be 
saved. 


Troubled  waters  for 
Cornish  pharmacy 


A  pharmacy  in  Cornwall  is  still 
dealing  with  the  after  effects  of  a 
local  water  supply  accidentally 
contaminated  with  several  tons  of 
aluminium  sulphate. 

The  accident  happened  six 
weeks  ago  when  aluminium 
sulphate,  usually  used  in  small 
quantities  to  clear  drinking  water, 
was  added  to  the  wrong  tank, 
affecting  supplies  to  Camelford 
and  surrounding  villages.  Since 
then  people  have  been  coming  into 
J  &  G.T.  Collins  pharmacy  in 
Market  Square  in  Camelford 
complaining  of  vomiting  and 
diarrhoea,  "funny  headaches", 
rheumatic-like  pains,  mouth 
ulcers  and  other  problems. 

The  pharmacist  at  Collins 
chemist,  who  said  she  didn't  want 
to  be  named  because  she  was  shy 
of  publicity,  told  C&D  that 
fortunately  they  had  heard  about 
the  contaminated  water  on  the 
morning  the  accident  happened, 
from  the  wife  of  a  local  policeman. 
Since  then  the  pharmacy  has  been 
using  purified  water  for  dispensing 
and  drinking.  The  pharmacist  said 


she  did  try  the  water  a  few  weeks 
after  it  had  been  contaminated  but 
got  a  metallic  taste  in  her  mouth 
and  so  decided  to  continue  using 
purified  water. 

In  the  national  Press  and  on 
the  television  news  last  week 
fears  were  expressed  about  the 
affects  of  sulphuric  acid  in  the 
water  but  the  pharmacist  at 
Collins  said  she  thought  that  a 
greater  problem  would  have  been 
the  high  dose  of  aluminium  people 
drinking  the  contaminated  water 
could  have  received  and  the 
possibility  of  copper  being  leached 
from  pipes  into  the  water  as  a 
result  of  its  higher  acid  content. 

The  pharmacy  has  been 
advising  people  to  go  and  see  their 
doctor  about  symptoms  like 
mouth  ulcers  and  other  problems 
that  could  have  been  caused  by 
the  contaminated  water. 

The  big  problem  will  be 
differentiating  between  symptoms 
resulting  from  the  contaminated 
water  and  those  arising  from  other 
causes,  the  pharmacist  at  Collins 
explained. 


Minehead  'under- 
exposed' by  Boots 


Boots  have  blacked  out  their 
current  £150,000  advertising 
campaign  for  their  one-hour  film 
processing  service  after  it 
appeared  to  make  the  resort  of 
Minehead  a  national  joke! 

Following  a  woman's 
magazine  ad  which  claimed  their 
photo  service  would  produce 
snaps  showing  "the  bluest  skies, 
clearest  seas  and  most 
spectacular  sunsets  you've  ever 
seen...  providing  you  didn't 
holiday      in      Minehead" , 


Minehead 's  council  hit  back  saying 
this  projection  of  the  town's  image 
could  damage  their  tourist  trade. 

Boots,  who  apologised  for  the 
error  saying  it  wasn't  meant  to 
cause  any  offence,  have  their 
agency  Collett  Dickinson  Pearce 
working  on  a  re-development  and 
have  a  spokesman  appearing  on 
BBC  Breakfast  Time  to  explain 
the  mistake. 

The  message  seems  to  be 
"Don't  mess  with  Minehead  — 
focus  on  somewhere  else! ' ' 


Roberta  Morrison  of  Sandgate  Pharmacy,  Ayr,  won  the  June  Merrell 
Dow  prize  for  the  best  student  to  complete  the  NPA 's  Staff  Training 
Course.  She  received  her  certificates  from  Andrew  Watson,  Scottish 
Pharmaceutical  Federation  Board  member,  and  Ian  Smith,  Merrell 
Dow  (right),  who  also  sponsor  for  the  £20  prize.  Pharmacist  Sheila 
Daxter  is  pictured  left 
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PL(PI) 
applicants  to 
be  revealed 

Under  new  rules  drawn  up  by  the 
Department  of  Health  for  the 
granting  of  parallel  import  product 
licences  the  relevant  UK  licence 
holder  is  to  be  notified  of  the 
application  and  the  country  of 
origin  of  the  imported  product. 

The  grant  letter  will  also 
require  the  PL(PI)  holder  to 
comply  with  any  other  statutory 
provisions  or  any  private  civil 
rights  of  third  parties,  for  example 
trade  marks,  patents,  etc. 

The  changes  in  procedure 
result  from  undertakings  given  by 
the  Department  during  the 
Wellcome  Foundation's 
unsuccessful  judicial  review 
application  which  would  have 
compelled  the  licensing  authority 
to  take  account  of  trade  marks  and 
patents  when  considering 
applications  for  PL(PI)s. 

Paragraphs  24  and  26  of  M AL 
2  (PI)  will  be  revised  to 
incorporate  the  changes. 


Epilady  wins 
appeal 

Improver  Corporation,  holders  of 
the  Epilady  patent,  have  been 
granted  a  temporary  injunction 
restraining  Remington  from 
marketing  their  Smooth  and  Silky 
hair  removal  system.  This  follows 
an  appeal  by  Improver 
Corporation  against  a  Court 
decision  that  the  Remington 
product  did  not  infringe  the 
Epilady  patent.  A  trial  is  to  take 
place  in  a  few  months  to  decide  the 
outcome  of  the  dispute. 

Doc  puts 
Dot  wrong 

The  Pharmaceutical  Services 
Negotiating  Committee  has 
issued  a  reminder  about  the  non- 
prescription status  of  Nicorette, 
following  misleading  information 
on  the  BBC's  "Eastenders". 

Tobacco-ridden  Dot  Cotton 
was  prescribed  Nicorette  on  the 
NHS  by  the  new  doctor  in  Albert 
Square,  but,  as  PSNC  points  out, 
some  fictional  Eastend  pharmacist 
will  have  to  explain  to  Dot  that 
Nicorette  has  to  be  purchased  on 
a  private  prescription. 

PSNC  says  that  patients  may 
seek  similar  help  which  could 
result  in  a  loss  of  remuneration. 


TOPICAL  R 


Failed? 


When  I  read  that  Ashwin 

Tanna's  attempt  to  get  the 

Society  to  review  the 

supervision  requirement 

has  failed  I  find  my  voice 

raised     in  disbelief. 

"Failed?"  and  my  voice 

takes  on  all  the  astonished 

shock  so  superbly  effected 

by  the  actresses  who  play 

Lady  Bracknell  in  the 

"Importance  of  being 

Ernest"  when  it  is  disclosed 

the  child  was  found  in  a 

handbag.  "A handbag?!"  is  1 

the  cry,  a  quiver  with 

horror.  It's  nothing  to  the 

cry  we  should  set  up. 

I'm  so  sorry  Ashwin,  for  I  feel  we  have 
somehow  failed  you.  We  know  what  we 
want.  You  know  what  we  want,  and  why 
we  see  that  it  is  important  we  do  not 
diminish  the  requirements  laid  on  us,  or 
the  means  to  discipline  those  who  don't 
honour  them... 

Generic  quality 

How  reassured  I  am  to  read  that  few 
pharmacists  are  prepared  to  sacrifice 
quality  and  consistency  for  patients  for  the 
sake  of  profit  when  it  comes  to  choosing 
generics.  I  won't  go  along  entirely  with 
the  report  from  Intercontinental  Medical 
Statistics  which  says  suppliers  may  gain 
edge  by  aspects  other  than  price  (since  I 
don't  want  them  to  get  any  funny  ideas 
about  my  NEED  to  get  the  best  possible 
prices).  However,  it  is  quite  true  that 
most  of  us  have  given  up  doing  the 
monthly  price  analysis  from  the  regular 
generic  suppliers  as  not  really  being  cost 
effective  since,  in  the  main,  we  are 
content  to  settle  for  a  figure  which  gets  us 
back  some  of  the  loot  the  DHSS  snatches 
so  urgently. 

Two  other  factors  weigh  upon  us. 
First  the  incomprehensible  lack  of  laid- 
down  requirements  of  size  and  shape  and 
colour.  This  directly  introduces  a  wild  card 
which  we  could  well  do  without,  since  the 


existence  of  a  dozen 
different  presentations  of  an 
identical  drug  form 
removes,  beyond  reason, 
I  the  extra  check  on  accuracy 
which  used  to  apply  when  a 
customer  queried  the 
different  appearance  of  his 
regular  tablets.  It  never 
happened  to  me,  you 
§1  understand,  but  I  believe  I 

might  have  had  reason  to  be 
glad  if  it  had  done. 
Ill  But  now  we  have  that 

new  nasty:  product  liability. 
If  ever  there  was  reason  for 
staying  with  one  maker,  this 
is  it.  If  you  chop  and  change 
every  couple  of  months 
or  so,  then  I  defy  anyone  to  remember  — 
and  prove  —  whose  product  was 
dispensed. 

Is  this  the 
last  farewell? 

I  have  had  a  letter  from  Elida  Gibbs  which 
does  not  fill  me  with  joy.  Briefly  it  says  I 
will  have  to  buy  twice  as  much  as 
previously  if  I  want  to  keep  my  account 
open.  I  usually  bought  between  15-20 
outers  each  order  and,  in  all  fairness,  can 
say  I  never  had  the  slightest  complaint 
with  service,  price,  or  delivery,  and  was 
glad  to  buy  at  terms  which  kept  me 
competitive  with  my  nearest  rivals.  But 
now,  despite  the  statement  which  points 
out  that  Chesbrough  Ponds  goods  should 
add  to  my  total,  I  believe  I  shall  be  very 
hard  put  to  meet  the  new  demands  they 
are  making. 

Perhaps  the  National  Pharmaceutical 
Association  would  have  a  word  in  their 
shell-like  ear,  asking,  for  example,  if  they 
think  accounts  which  cannot  meet  their 
demands  will  continue  to  buy  their 
products?  On  the  face  of  it  they  might 
think  so,  but  my  experience  is  that  firms 
who  send  reps  get  orders,  and  those  who 
rely  on  wholesaler  "specials"  to  get  in, 
lose  substantially.  Fortunately  Beecham 
are  trying  now,  and  to  my  surprise, 
Reckitt  too! 
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Vitamin  IQ 
link  trials 

The  new  London  study  referred 
to  in  C&D  last  week  (p264)  seems 
to  resemble  the  one  you  say  it 
debunks  in  one  respect  only  —  it 
was  tried  on  schoolchildren. 
There  the  similarity  seems  to  end 
for  tablets  with  a  totally  different 
formula  were  used,  with  quite  a 
different  spectrum  and  amounts  of 
vitamins  and  minerals.  The 
London  trial  lasted  a  month  —  the 
Darland  trial  took  eight  months. 

Your  article  gave  the 
impression  that  only  30  children 

Wrong 
impression' 

were  used  in  the  last  Darland  trial 
but  in  reality  30  matched 
triplicates  were  used  making  90  in 
all.  When  the  trial  began  the 
number  was  150.  Each  child  that 
dropped  out  took  his  two 
counterparts  with  him.  Such  a 
drop  out  rate  is  to  be  expected  in 
a  trial  of  such  a  long  duration. 

All  the  London  trial  seems  to 
have  proved  is  that  the  particular 
formula  used  for  the  tablets 
proved  completely  inneffective, 
not  that  the  case  is  proven  against 
all  vitamin  formulas.  Two  more 
trials  are  underway  based  on  the 
Darland  experiments.  One  is  in 
London  and  the  other  is  in 
Scotland.  There  will  be  no  secret 
formulas  or  mystery  sponsors 
and,  more  important,  the 
experiments  will  be  carried  out  in 
the  name  of  science,  not  politics. 


Rita  Greer 

Larkhall  Laboratories  pic 


On  the 
shopfloor... 

On  receiving  our  P14s  for  1987-88 
it  was  pointed  out  to  me,  as  our 
shop  steward,  that  the  workforce 
had  increased  their  hours  last  year 
by  nearly  20  per  cent  but  that  the 
company  had  omitted  to  increase 
their  wages  accordingly.  When 
discussing  this  with  the 
management,  although  they 
concede  owing  them  the  money, 
they  say  they  can't  afford  to  give 
them  all  their  back  pay  at  this  time, 
and  are  giving  them  half  the 
money  for  last  year's  extra  work 
now,  and  the  remainder  next 
May. 

The  company  has  also  decided 
to  maintain  wages  at  last  year's 
level  —  regardless  of  the  fact  that 
the  workforce  continues  to  do  the 
extra  hours  —  and  to  give  them  a 
rise  this  year  on  a  piece  work 
basis.  If  they  achieve  their  target 
figure  they  could  get  an  extra  5 
per  cent. 

The  workers  argue  that  they 
are  on  the  same  rate  as  last  year 
plus  a  half  promise  of  a  rise.  They 
say  they  should  be  paid  now  for 
the  extra  work  they  are  continuing 
to  do  this  year,  otherwise  they  will 
be  owed  another  20  per  cent  by 
next  April,  and,  as  I  have  already 
told  them  that  the  company 
intends  to  renegotiate  their 
contract  at  that  time,  they  are 
worried  that  it  might  squirm  out  of 
reimbursing  them  in  full. 

As  works  convenor  I  called  a 
meeting  of  all  the  shop  stewards 
where  I  explained  that  their  sole 
concern  should  be  comparing  this 
year  with  last,  and  made  it  clear 
that  the  lump  sum  of  50  per  cent  of 
what  was  owed  them  is  the  best 
way  of  increasing  their 
remuneration  this  year.  By  paying 


Dhirajlal  Vara  of  the  Regent  Pharmacy  in  Putney, one  of  the  prize-winners 
in  Beecham  s  display  competition,  is  congratulated  by  Beecham  Toiletries ' 
southern  regional  sales  manager  Terry  Heffernan  who  presents  his  prize  — 
£200  worth  ofH.  Samuel  jewellery  vouchers 


them  that  lump  sum  everybody 
must  be  better  off  this  year  than 
last.  They  appeared  to  be  quite 
happy  with  my  explanation  but 
having  had  time  to  reflect  on  the 
situation  they  are  now  saying  that 
the  shop  stewards  meeting  was  a 
whitewash. 

I  could  well  have  made  an 
error  of  judgment  in  my  attitude 
and  approach  to  the  workforce; 
there  are  certainly  rumblings  of 
discontent.  They  say  the  facts  and 
figures  speak  for  themselves,  and 
are  beginning  to  suggest  that  if  I 
continue  with  my  current 
approach  my  position  within  the 
company  might  be  endangered. 

What  advice  can  you  give  me? 


John  Williams 

High  Wycombe 

Working  up 
an  overstock 

As  most  will  know  Max  Factor 
have  been  reorganised  by,  if  my 
information  is  correct,  an  ex- 
Revlon  manager. 

I  note  my  latest  delivery  notes 
-  order  placed  July  26;  arrives 
August  1 1  —  three  days  after  the 
representative  has  called,  taken 
stock,  and  naturally  re-ordered. 
The  overstock  if  they  ever  catch 
up  will  be  massive.  I  hope  a  little 
publicity  will  make  them  wake  up. 


T.Darke 

Sunderland 

In  response  to  Mr  Darke 's 
complaint,  a  Max  Factor 
spokesman  said:  "During  the 
middle  of  this  year  Max  Factor  had 
a  massive  warehouse  stocktake  in 
preparation  for  a  new 
computerised  ordering  system. 
This  system  represents  a  huge 
financial  investment  by  the 
company,  and  during  the  change- 
over delays  in  deliveries  were 
experienced.  Max  Factor  offer 
their  sincere  apologies,  but  on  a 
brighter  note  any  ordering 
problems  should  be  a  thing  of  the 
past." 


Apologies 

Thank  you  for  publishing  my  letter 
about  locum  swapping  in  C&D, 
August  6.  However,  I  did  not 
anticipate  your  publishing  my 
telephone  number  which  has 
recently  been  changed.  The  new 
number  is  091-5480359. 
Apologies  for  any  inconvenience 
caused. 


M.Goldie 

Sunderland 
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SENOKOT®  is  now  being  extensively  advertised  on  tele- 
vision in  a  national  campaign  running  through  to  November, 
confirming  it  as  the  major  recommended  laxative  brand.1 

Available  as  tablets,  syrup  or  granules,  Senokot  has  an  effective 
yet  gentle  colon-specific  stimulant,  prepared  from  natural  senna  plant 
ingredients.  It  has  been  an  ideal  family  laxative  for  more  than  three 
decades. 

Senokot  is  not  only  the  first  choice  for  pharmacy  recommend 
ation,  it  is  the  undisputed  brand  leader  in  the  OTC  laxative  market  - 
It's  a  natural  winner  in  the  pharmacy. 


Senokot 


Reckitt 
&  Col  man 


COUNTER  PRESCRIBING  INFORMATION.  SENOKOT*  TABLETS.  Indications:  Relief  of  constipation.  Active  Ingredients:  Each  tablet  contains  standardised 
senna  equivalent  to  7.5mg  total  sennosides.  Dosage:  Adults:  2  tablets  at  bedtime.  Children  over  6:  1  tablet  in  the  morning.  Contra  indications:  In  common 
with  other  laxatives  Senokot  should  not  be  given  when  undiagnosed  acute  or  persistent  abdominal  pain  is  present  Further  Information:  Senokot  is  colon- 
specific.  Retail  Price:  (  April  1988)  24-80p  50-S1.29  100-&1.89.  Product  Licence  No:  0063/5000  (Westminster  Labs).  Further  information  is  available 
on  request  Reckitt  &  Colman  Pharmaceutical  Division,  Hull  HU8  7DS.  *REFS:  1  TAYLOR  NELSON  2.  A  C  NIELSEN 


COUNTERPOMTS 


Prestige  sell 
in  Autumn 

giveaways 

Autumn  promotional  offers  are 
currently  being  sold  into  the  trade 
on  Fidji,  Cacherel  pour  L'Homme 
and  Drakkar  Noir,  comprising  a 
free  gift  with  purchase. 

An  ivory  satin  nightshirt 
trimmed  with  soft  yellow  piping 
will  be  offered  free  with  every 
purchase  of  Fidji  50ml  couture 
atomiser  for  two  weeks  (while 
stocks  last)  from  October  24. 

For  men  an  all-purpose  travel 
bag  in  gun  metal  grey  with 
detachable  shoulder  strap  and 
webbing  handles  will  be  offered 
with  all  purchases  of  Cacherel 
pour  L'Homme  100ml  eau  de 
toilette  spray  from  October  17  for 
two  weeks  (while  stocks  last). 

The  Pace  Setter  is  a  dufflebag 
type  holdall  being  offered  free  with 
every  purchase  of  Drakkar  Noir 
100ml  eau  de  toilette  spray  from 
November  7,  again  for  a  fortnight 
(while  stocks  last).  Prestige  & 
Collections  (UK)  Ltd.  Tel:  01-937 
5454. 


Lancome's 
int  majeur 

Teint  majeur  is  a  new  compact 
foundation  from  Lancome  which, 
they  say,  gives  the  benefits  of  a 
cream  with  the  finish  of  a  powder. 

Available  in  five  tinted  shades, 
(£14.50),  it  is  applied  with  a  dry 
sponge  and  can  be  used  at  any 
time  during  the  day,  and  will  be 
available'  from  September  19. 
Lancome  Ltd.  Tel:  01-6298867. 


Liaisons  aims  for  the 
middle  ground 


Max  Factor  have  set  out  to 
capture  the  mass  market  sector 
with  a  '  'family"  of  new  fragrances 
called  Liaisons  which,  they  say, 
reflect  the  mood  of  relationships, 
from  the  casual  to  the  most 
intense. 

They  are  called  Intuition, 
Desire  and  Charade.  Max  Factor 
say  they  are  competitively  priced 
to  bring  "the  quality  of  the  fine 
fragrance  sector  within  the  reach 
of  mass  market  consumers". 

Intuition  (15ml  eau  de  toilette 
spray  £2.95;  30ml  EDT  spray 
£4.50  and  50ml  EDT  spray  £5.95) 
is  a  daytime  fragrance  in  the  floral 
chypre  family.  Max  Factor  says 
that  it  has  a  fresh  green  first 
impression  which  broadens  into  a 
rich  floral  bouquet. 

Charade  (15ml  EDT  spray 
£2 . 95 ;  30ml  E  DT  spray  £4 . 50  and 
50ml  EDT  spray  £5.95)  is  also  a 
daytime  fragrance  "but  more  for 
special  days".  It  is  a  warm 
fragrance  with  fruity  elements  of 
blackcurrant,  bergamot  and 
mandarin  mingling  with  iris,  rose 
and  ylang  ylang.  Desire  (15ml 
EDT"  spray  £2.95;  30ml  EDT 
spray  £4 . 50  and  50ml  EDT  spray 
£5.95)  is  a  "floral  oriental 
fragrance"  with  a  top  note  of 


orange  blossom,  carnation, 
jasmine  and  rose. 

Dark  marbled  packs  are 
bordered  by  a  panel  with  the 
Liaisons  logo.  There  is  a  separate 
illustration  and  coloured  bottle  for 
each  fragrance  —  transparent  for 
Intuition,  rose  pink  for  Charade, 
and  midnight  blue  for  Desire. 

The  fragrance  will  be  available 
from  September  19  with  window 
display  material  and  a  POS  display 
containing  a  selection  of  perfumes 
across  the  range  of  sizes. 

A  special  gift  pack  (£4 . 95)  will 
also  be  available  for  the  pre- 
Christmas  run  up.  This  will  consist 
of  three  different  packs  of  two 
15ml  fragrances. 

The  launch  will  be  supported 
by  a  multi-media  campaign  with 
over  £500,000  being  spent  in 
womens'  Press  titles  like 
Company,  Cosmopolitan,  She  and 
Elle,  and  on  posters  in  major 
towns  and  cities. 

A  scent  strip  will  appear  bound 
into  the  December  issue  of 
Cosmopolitan  magazine,  featuring 
all  three  fragrances. 

The  company  says  that  the 
female  fragrance  market  is  worth 
£346m  at  retail.  Max  Factor  Ltd. 
Tel:  0202  524141. 


Crystal  clear 

Original  Additions  have  launched 
Cabots  vitamin  E  Crystal  Clear 
colourless  mascara. 

The  mascara  is  hypo- 
allergenic  and  is  claimed  to 
"darken,  lighten  and  define 
eyelashes".  It  comes  in  display 
outers  of  1 8  (£39 . 06  trade ,  £3 . 75 
each)  and  is  to  be  supported  by 
public  relations  activity,  say 
Original  Additions  (Beauty 
Products)  Ltd.  Tel:  01  5739907. 


Charlie's 
Symphonie 

The  Colour  Symphonie  is 
Charlie's  Autumn  collection  of 
colours  for  eyes,  lips  and  nails. 
Eye  shadow  duets  are  frosted  in 
pearl  and  damson  or  antique  gold 
and  kool  khaki  (£1.95),  with 
eyeliner  pencils  in  crushed  grape 
and  kool  khaki  (£1.30)  and  "once- 
a-day  lashiest"  mascara  (£1.95)  in 
burgundy. 

Fresh  lip  colour  comes  in  plush 
bordeauz  and  berry  red  (£1.80) 
with  matching  nail  gleamers  for 
£1.65.  Colour  Symphonie  will  be 
available  from  September.  Revlon 
International  Corporation.  Tel: 
01-629  7400. 


Revlon  is  red 

Revlon's  Autumn  colour 
statement  is  a  true  red  for  lips, 
nails  and  cheeks  and  a  collection  of 
Autumn  eye  colours. 

Moisture  lipsticks  (rrp  £4 . 50) 
come  in  Revlon  red,  creme,  frost, 
or  softsilver  red;  Living  lipsticks  in 
creme  and  frost  (rrp  £6.50).  Nail 
enamels  are  in  Revlon  red,  creme, 
frost;  and  radiant  red  (rrp  £3.95). 
Custom  Eyes  refills  (rrp  £2.95) 
are  in  autumn  gold,  forest  green 
and  grapevine.  Blush  powder  duo, 
in  Revlon  red  with  translucent 
medium  (rrp  £8.50);  eye  kohl  (rrp 
£3.25)  and  waterproof  mascara 
( rrp  £4 . 2  5)  in  black ,  complete  the 
range  available  in  September. 
Revlon  International  Corporation. 
Tel:  01-629  7400. 
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A  Basic  history 
lesson 


The  Natural  History  collection  is  a 
new  range  of  toiletries  from 
Beauty  Basics  that  contains 
natural  plant  extracts.  A 
percentage  of  product  sales  will  be 
donated  to  the  World  Wide  fund 
for  Nature  (formerly  World 
Wildlife  Fund),  the  company  says. 

For  bathing  there  is  a  bath  and 
shower  gel  containing  seaweed 
and  rosemary  (250ml  £3.95); 
foaming  and  bath  oil  with  juniper 
and  rosemary  (250ml  £3.95); 
almond  oil  bath  essence  (100ml 
£4.25);  and  bath  pearls  with 
wheatgerm  and  vitamin  E  for 
£2.95. 

Skincare  products  include  a 
camomile  and  comfrey  body  milk; 
a  cleanser  with  watercress  and 
thyme;  toner  with  periwinkle  and 
birchleaf;  and  evening  primrose  oil 
and  meadowsweet  moisturiser  (all 
£2.75  for  150ml).  The  range  also 
includes  a  shampoo  with  mandarin 
and  marshmallow  (250ml  £2.95); 


soap  with  honey  and  lettuce  (lOOg 
£1.75);  and  apricot  oil,  menthol 
and  camphor  body  massaging  oil 
(£4.25  100ml),  pot  pourri,  an  eau 
de  toilette  and  a  dusting 
powder. Beauty  Basics,  division  of 
Richards  &  Applebv  Ltd.  Tel:  0695 
20111. 


Wilkinson's  offer  Autumn  six 
for  five 


During  September  and  October 
Wilkinson  are  offering  an  added 
value  pack  of  six  for  the  price  of 
five  on  both  twin-fixed  and  twin- 
swivel  disposable  razors. 
Additionally  the  larger  packs  of  ten 
are  being  offered  containing  12  for 


the  standard  pnee. 

Wilkinson  are  also  promoting 
six  packs  of  six,  of  both  razors,  for 
the  price  of  five  at  cash  and  carry 
outlets,  throughout  the  same 
period.  Wilkinson  Sword.  Tel: 
0637  713421. 


Cleopatra 
£2m  spend 

Cleopatra  soap  will  be  backed  by  a 
£2m  advertising  campaign  running 
from  now  until  December.  The 
campaign  includes  television  and 
women's  Press  adverts  in 
magazines  such  as  Woman,  Best, 
Essentials,  New  Woman  and  Good 
Housekeeping.  Colgate-Palmolive 
Ltd.  Tel:  01-5802030. 

Wella  on  hair 
care 

Wella  have  linked  with  electrical 
appliance  designers  Rowenta  to 
produce  a  consumer  booklet 


called  "Brush-up on  Hair  Care". 

The  booklet,  which  makes 
specific  recommendations  for 
Wella  products  and  the  Rowenta 
range  of  hair  dryers ,  will  be  made 
available  to  all  independent 
chemists.  Wella  Great  Britain 
Ltd.  Tel:  025620202. 


An  Xmas  Play 
Tub 

The  Deep  Fresh  play  tub  will  again 
be  available  from  Reckitt  & 
Colman  this  year.  The  festive 
pack  of  children's  bubble  bath  is 
designed  in  the  shape  of  a 
snowman  and  comes  complete 
with  a  gift  tag  collarette.  Reckitt  & 
Colman  Pharmaceutical  Division. 
Tel:  048226151. 


Beware: 
Strong 
Currents. 


Panasonic  Industrial  UK  (a  division  of  Panasonic  UK  Ltd), 
280  290  Bath  Road.  Slough.  Berks  SL1  6JG. Telephone:  0753  73 
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UNTERPOINTS 


Cosmetic  kits 
from 
Yardley 
for  Xmas 

Yardley  are  launching  two  new 
cosmetic  kits,  and  offering  a  range 
of  Christmas  gifts  of  new  or 
existing  products. 

The  cosmetic  kits,  both  at 
£5.95,  offer  either  a  collection  of 
20  eyeshadow  shades  or  a  face 
and  eye  collection  comprising 
eyeshadows,  blushers  and  a 
mascara. 

Gifts  for  the  festive  season 
range  from  new  acetate  packs 
with  a  decorative  pompom  in 
Chique  and  Pure  Silk  with  a  small 
spray  and  six  bath  pearls  for 
£2.95,  new  jars  of  cream 
perfumes  in  Lace,  White  Satin  and 
Pure  Silk  (£3.25,  30ml), 
presentation  sets  with  the  newest 
fragrance  Black  Velvet  (£4.85  and 
£7.25)  and  a  floral  gift  collection  in 
baskets,  boxes  or  on  a  floral  tray. 

And  for  men,  the  company  is 
offering  a  range  of  gifts  in  Black 
Label,  Gold  and  Classic  Gold.  All 
are  in  new  designs,  say  Yardley, 
with  prices  from  £2.15  to  £7.95. 
Yardley  of  London  Ltd.  Tel: 
01-6299341. 


UTC  pick  Miami  for  fragrance 


United  Toiletries  &  Cosmetics 
say  that  following  the  success  of 
the  UTC  Supreme  Collection 
range  of  perfumes  introduced  last 
year,  another  fragrance  has  been 


added  to  the  range.  Called  Miami, 
its  navy  and  russet  coloured  box 
contains  a  60ml  atomiser  of  eau  de 
toilette  (£4.99).  United  Toiletries 
&  Cosmetics.  Tel:  01-6704433. 


New  leaflet  details  Nuk 

The  German  manufacturers  of 
Nuk  teats,  MAP  A,  have  produced 
a  new  leaflet  designed  to  inform 
mothers  of  the  benefits  of  the  Nuk 
feeding  system. 

A  team  of  health  visitors  are 


detailing  the  range  to  over  2,000 
health  centres.  Pharmacists  can 
obtain  a  free  sampling  of  leaflets 
and  a  dispenser  from  distributors, 
Countercall  Ltd.  Tel:  0992 
445995. 


Peaudouce 
offers  for 
Summer 

Peaudouce  have  produced  a 
special  collection  scheme  leaflet  in 
the  latest  stage  of  their  "Save 
bluebirds,  save  money" 
campaign. 

The  leaflet,  distributed  in 
Babykini  and  Babyslips  packs, 
offers  customers  the  opportunity 
to  collect  bluebird  tokens  and  save 
money  on  four  offers,  all  of  which 
have  a  Summer/holiday  theme. 

Peaudouce  change  bags  can  be 
bought  for  £11.50  with  nine 
tokens,  handi-bags  for  £5.99  with 
nine  tokens,  copies  of  the  new 
"Peaudouce  Guide"  to  places 
that  welcome  children  for  £1.95 
with  seven  tokens,  and 
Peaudouce  "waterbaby" 
armbands  —  linking  in  with 
company  sponsorship  of  the 
Amateur  Swimming  Association 
—  for  £0.99  with  six  tokens  for  a 
pair. 

Every  order  will  arrive  with  a 
free  beanie  hat  for  baby. 
Consumers  not  interested  in  the 
offers  can  send  for  money-off 
next-purchase  vouchers  —  one 
50p  voucher  for  every  ten  tokens 
collected.  Peaudouce  (UK)  Ltd. 
Tel:  0992445522. 


YOU  CAN'T  RECOMMEND  a 


TV  NEXT  WEEK 


Bisks  are  back  in 
mint  and  orange 


Bisks  chocolate  coated  slimming 
biscuits  are  to  be  re-introduced  in 
a  new  round  shape  and  with 
improved  recipes,  in  mint  and 
orange  flavour,  say  manufacturers 
Ashe. 

Each  Bisk  is  designed  as  a 
replacement  meal  for  use  in  a 


calorie  controlled  diet  (pack  of 
three  rsp  £0.79)  each  containing 
80  calories. 

Ashe  offer  Bisks  in  trays  of  48 
packs  which  can  be  divided  up  to 
provide  a  handy  counter  display. 
Ashe  Consumer  Products  Ltd.  Tel: 
0372376151. 


Dunhill  are  introducing  an  Edition 
gift  set  containing  eau  de  toilette, 
facial  scrub,  moisture  cream, 
shampoo  and  cream  shave 


(£24.50).  It  will  be  available  from 
October  from  selected  chemists. 
Alfred  Dunhill  Ltd.  Tel:  01-499 
9566. 


G  TV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                          STV  Scotland 
G  Granada  (central) 
AAriglia                          Y  Yorkshire 
TSW  South  West               HTV  Wales  &  West 
TTV  Thames  Television      TVS  South 
TV-am  Breakfast              TT  Tyne  Tees 
Television 

Anadin  Paracetamol: 

All  areas 

Andrex  family  tissues: 

All  areas 

Colgate  toothpaste: 

All  areas 

Dettol: 

All  areas  except  CTV  &  C4 

Dentu-Creme: 

All  areas 

Duracell  batteries: 

HTV,  TSW 

Finesse: 

All  areas 

First  response: 

A 

Lanacane  cream: 

STV.A.C4 

Listerine: 

C4 

Lucozade  light: 

All  areas 

Natrel  Plus: 

All  areas 

Odoreaters  tamers: 

GTV,U,STV,BTV,G,Y,A,HTV,TSW,TVS,C4 

Optrex: 

All  areas  except  B,U  &  TV-am 

Oxy: 

All  areas 

Panadol: 

GTV,STV,G,Y,A,HTV,TSW,TVS 

PR  Freeze  Spray: 

G 

Radian  6: 

G,Y,TT 

Reach  toothbrushes: 

C,A,TVS,LWT,TV-am 

Robinsons  baby  foods  &  juices:                            TVS, TTV, TV-am 

Senokot: 

All  areas 

Stickers  false  nails: 

All  areas 

Super  Poli  Grip: 

All  areas 

Sweetex: 

All  areas  except  LWT  &  TV-am 

TCP: 

GTV,U,B,G,A,TSW,,C4,TV-am 

AORE  EFFECTIVE  PAINKILLER 


1  ; 

1' 


In  the  last  eighteen  years,  ibuprofen  has  brought  pain  relief  to  millions. 
Originally,  as  a  prescription-only  painkiller.  And  in  the  last  five  years,  over 
the  counter  through  pharmacies  as  Nurofen. 
Nurofen  is  now  recommended  by  more  pharmacists  than  any 
other  analgesic  brand. 

It  contains  only  ibuprofen.  And  clinical  studies  have  proved  it  to  be  generally 
superior  to  both  aspirin  and  paracetamol,  in  the  treatment  of  mild  to 
moderate  pain. 

Compared  with  aspirin,  it  is  gentler  on  the  stomach. 

Unlike  paracetamol,  and  codeine,  it  is  effective  in  reducing  inflammation. 
Finally,  Nurofen  is  the  only  OTC  analgesic  which  carries  The  Queen's  Award  for 
Technological  Achievement. 

This  was  awarded  to  the  Research  Department  of  our  parent  company  for  the 
development  of  ibuprofen. 

With  such  a  distinguished  commendation,  Nurofen  is  one  painkiller  you  cars 
recommend  with  the  utmost  confidence. 


COUNTERPOINTS 


Ribena  and  Farley 
twin  up 


N&P's 
home,  health 
and  beauty 

Nurdin  &  Peacock  are  creating  a 
new  marketing  section  devoted  to 
health,  home  and  beauty 
products.  The  range  will  include 
OTC  medicines,  toiletries  and 
household  items. 

The  company  says  it  runs  four 
six-week  promotions  every  year, 
the  current  one  offers  special 
deals  on  30  products  including 
baby  care.  For  instance,  a  dozen 
Tampax  Super  (10s)  are  on  offer 
for  £4.95.  Nurdin  &  Peacock 
Cash  &  Carry  Ltd.  Tel:  01-946 
9111. 

Micromark 
put  torches 
on  TV 

Micromark  have  extended  their 
range  of  torches  and  are  to 
advertise  them  on  television  this 
Autumn. 

Three  torches  have  been 
added  to  the  range.  The  super 
power  beam  torch  (rrp  £9.99) 
takes  three  HP2  batteries  and 
features  a  halogen  bulb. 
Micromark  say  the  torch  is 
waterproof  —  tested  to  10m  — 
and  has  a  plastic  housing  ribbed  for 
better  grip.  The  flashlight  (rrp 
£1 .49)  is  powered  by  three  HP11 
batteries  and  has  a  button  for  flash 
operation.  The  pocket  torch  (rrp 
£0.99)  is  the  third  new  addition:  it 
has  a  sliding  on/off  switch  and  uses 
two  HP7  batteries.  Each  torch 
comes  packaged  to  hang  on  a  wall 
display.  Batteries  are  not 
supplied. 


Micromark  say  they  will  be 
advertising  the  torches  on  ITV 
and  Channel  4  this  Autumn 
concentrating  on  television 
regions  in  the  South  with  the 
majority  of  advertising  spots  in  the 
five  weeks  leading  up  to 
Christmas.  The  campaign  has  a 
national  equivalent  spend  of  £lm, 
says  the  company.  Distributed  by 
British  Distributing  Company.  Tel 
01-881 2001. 


Baby  Ribena  and  Farley's  Rusks 
are  joining  together  for  the  first 
time  in  a  dual  promotion. 

For  the  next  12  weeks,  all 
150ml  Baby  Ribena  packs  will 
carry  a  "20p  off  Farley's  Rusks" 
coupon,  and  all  Farley's  Rusk 
packs  will  feature  "money  off" 
Baby  Ribena  coupons. 

The  promotion  will  be 
supported  by  a  mother  and  baby 
Press  campaign,  reaching  a  target 
readership  of  well  over  half  a 
million  mothers,  say  Beecham.  All 
the  leading  magazines  will  feature 
double-page  advertisements 
during  September  and  October. 

Says  Baby  Ribena  marketing 
manager  Roger  Scarlett-Smith: 
"Farley's  are  market  leaders  in 
the  rusk  market  and  their  product 
and  user  profile  perfectly 
complement  those  of  Baby 
Ribena.  We  are  confident  this 

Blue  Stratos 
drop  squash 

Shulton  have  announced  that  the 
Blue  Stratos  brand  will  not  be 
renewing  sponsorship  of,  the 
Under  23  British  Open  and  Closed 
Squash  Championships. 

Blue  Stratos  have  sponsored 
these  two  events  over  the  last 
four  years  but  general  manager 
David  Campbell  says:  "We  have 
now  taken  this  sponsorship  to  its 
limit."  Shulton  (GB)  Ltd.  Tel: 
0734  793000. 


promotion  will  further  build 
consumer  awareness  and 
frequency  of  purchase. ' '  Beecham 
Bovnl  Brands.  Tel:  01-5605151. 
Crooks  Healthcare.  Tel:  0602 
507431. 


Kleenex  twin 

Kleenex  Boutique  cotton  wool 
pads  and  pocket  packs  are  being 
banded  together  in  a  consumer 
promotion.  Special  double  packs 
of  the  cotton  wool  pads  (£1.29) 
contain  a  free  pack  of  tissues.  The 
promotion  breaks  mid-September 
and  runs  until  the  end  of  October. 

It  is  the  first  time  two  Kleenex 
brands  have  been  brought 
together  in  a  single  promotion, 
according  to  marketing  manager 
Ian  Jones:  "We  expect  sales  of 
Kleenex  Boutique  to  increase  by 
at  least  30  per  cent. ' '  Kimberley- 
Clark.  Tel:  0622  77700. 


Win  a 
Numarkcar 

ICML  are  launching  an  Autumn 
consumer  promotion  offering  as  I 
first  prize  a  Metro  City  X  and  200  I 
runner-up  prizes  of  £15  Numark 
shopping  vouchers. 

The  promotion  carries  the  J 
theme  "the  brightest  way  to 
shop"  and  is  based  on  proof  of  II 
purchase  of  any  Numark  product  In 
(excluding  medicines),  plus  a 
selection  of  branded  Keyline  III 
products  illustrated  on  the, entry 
form.  Customers  place  in  order  V 
the  reasons  they  shop  at  Numark  n 
and  the  tiebreaker  is  "Numark  is 
the  brightest  way  to  shop  j 
because. 

The  pharmacist  providing  the 
winning  form  will  win  a  £250 
voucher  of  Numark  products.  The 
competition  runs  from  September  | 
to  a  closing  date  of  November  11,  I 
and  pharmacists  will  be  sent  II 
merchandising  kits,  including  POS 
material,  and  window  posters.  I 
The  promotion  will  be  advertised 
on  Ulster  television  and  in  the  TV 
Times.  Sunday  Post  and  Woman 's  1 
Own.  ICML  I  Tel:  0985215555. 

—■wmiwumiiniiiHi^M 

Granose 
invest  in 
education  j! 

Granose  Foods  are  sponsoring  a  )|l 
health  education  course  designed  II 
to  encourage  healthier  living. 

The  sponsorship  will  enable 
consumers  to  undertake  a  16  part  j 
correspondence  course 
conducted  by  the  Health 
Education  Centre,  free  of  charge. 
The  course  covers  a  number  of  j 
areas  and  general  health  care.  The 
student  receives  a  series  of 
informative  papers  to  study  and 
then  completes  a  written  "exam" 
paper. 

The  course  is  being  publicised 
by  the  distribution  of  postcards 
inserted  in  consumer  health 
publications,  and  by  direct 
delivery  to  thousands  of  homes. 
People  interested  in  taking  the 
course  only  have  to  insert  their 
name  and  address,  affix  a  postage 
stamp  and  post  it.  They  then 
receive  the  first  two  parts  of  the 
course.  There  is  no  time  limit  to 
the  sponsorship  and  it  is  not  tied  to 
the  purchase  of  products.  Granose 
Foods  Ltd.  Tel:  0923  672281 . 


The  Velouty  brand  name  was  acquired 
on  August  1  by  Just  Sales  & 
Marketing,  94  Newton  Road. 
Rushden,  Northants  (tel.  0933 
410064). 


Marty  Hudson,  a  pharmacist  with  the  Portsmouth-based  Tremletts 
group  has  won  a  trip  to  Antwerp  for  two,  as  winner  of Janssen 's 
Acnuiazil  Diamond  competition.  The  trip  includes  a  visit  to 
Janssen 's  research  centre  and  a  diamond  factory.  Pictured  (left  to 
right)  are  Sare  Merrett,  Janssen  representative ,  and  Martyn 
Hudson  and  his  wife 
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CAN  YOU  TURN  TO  THE  RED  BOOK? 


NPA  PHARMACISTS  DO! 

A  comprehensive  guide  to  business  and 
professional  facts  and  figures  essential  in  the 
day-to-day  running  of  a  successful  community 
pharmacy. 

There  has  previously  been  no  compendium  of 
information  to  which  a  community  pharmacist 
could  turn  for  ready  access  when  a  problem 
arises,  says  NPA  Director  Tim  Astill  in  his 
introduction  to  this  entirely  new  publication. 
But  now  there  is!  With  the  co-operation  of  the 
Association's  Board  of  practising  community 
pharmacists,  the  contents  have  been  selected 
from  NPA  reference  material  in  constant 
demand  from  members,  supplemented  by 
medical,  NHS,  professional,  etc,  data 
compiled  by  Chemist  &  Druggist. 

Every  pharmacy  in  National  Pharmaceutical  Association 
membership  is  being  mailed  its  own  copy  of  the  C&D 
Reference  Book 

Limited  numbers  are  also  available  to  non- 
member  pharmacies,  manufacturers, 
hospitals,  etc  at  £25  each  post  free  (overseas 


£30).  Use  the  order  form  below  to  reserve 
your  personal  copy. 

NPA  members  can  obtain  further  copies 
direct  from  the  NPA  Business  Services 
Department,  price  £20  each  post  free. 

HON  NPA  MEMBERS  ORDER  NOW 


Please  send  me  copies  of  the  CHEMIST  & 

DRUGGIST  REFERENCE  BOOK  1988-89 
at  £25  each/£30  each*  Delete  as  appropriate 


I  enclose  cheque  value  £ 
Benn  Publications  Ltd 


payable  to 


NAME  .  .  . 
ADDRESS 


TEL 


Post  to:  The  Publisher,  Chemist  &  Druggist,  Benn  Publications 
Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW.  Allow  28  days 
for  delivery 


The  132  A4  pages  contain  the  following  sections: 


NPA  BOAKII  MEMBER  PROFILES.  ACTIVITIES  AND  SERVICES    BUSINESS  AIDS    DILUENTS  DIRECTORY    NPA  BRANCH  SECRETARIES    PROFESSIONAL  AND  TRADE  ORGANISATIONS 

SELF-HELP  CROUPS    DRUG  INFORMATION  SERVICES    LPC  SECRETARIES    UNFAIR  DISMISSAL    RIGHTS  OF  PRE!  .NAN  I  EMPLOYEES    ABSENCE  DUE  TO  SICKNESS 
ACCTDENISIN  mi  PHARMACY    FIRST  AID  AT  WORK    CONTRACT  OF  EMPLOYMEN  1     SF~X  DISCRIMINATION  ACT    RACE  RELATIONS  ACT    MIDI'S  At  T    CONSUMER  CRT  HI  I  AC  I 
DA  I  A  PRO  I  EC  T  ION  ACT     I  RADE  DESCRIPTIONS  ACT    CONSUMER  PROTECTION  ACT    MEDICINES  ACT  LICENSING    CONTROLLED  DRUGS    PREGNANCY  AND  OVULATION  TESTS 
CONTACT  LENS  SOLUTIONS    STOMA  CARE    COMPRESSION  HOSIERY    CHILDHOOD  DISEASES    TRAVEL  VACCINA  HON    PHYSIOLOGICAL  VALUES    EMERGENCY  RESUSCITATION 
„„„„„      GIVING FIRST  AID  TO  THE  PUBLIC    VITAMINS    E  NUMBERS    INSULIN  TYPES  AND  ACTIVITY    NHS  PHARMACEUTICAL  SERVICES  (INCLUDING  CONTRACT  APPLICATION) 
PRESCRIPTION  ENDORSEMENTS    OXYGEN  THERAPY  SERVICES    CODE  OF  ETHICS  AND  GUIDANCE  NOTES    COUNCIL  STATEMENTS    ]IC  AGREEMENT    EEC  FREE  MOVEMENT  OF  PHARMACISTS 
RETAIL  PRICE  INDEX    OPENING  A  PHARMACY    HOLIDAY  CHECK  LIST    POSITIVE  SELLING    PHARMACY  HOLD-UPS  -  WHAT  TO  DO    COLOURS  OF  SOLID  DOST  GENERICS    GENERICS  SUPPLIERS 

PARALLEL  IMPORT  MEDICINES  AC  T  ITCENC  E  NUMBERS 


COUNTERPOINTS 


I 


On-pack  promotions 
from  Benckiser 


New  look 
Build-up 

Nestle  Health  Care  are 
relaunching  the  Carnation  Build- 
up range  with  brighter  packaging 
and  Press  advertising  support. 

Natural  flavour  Build-up  is  now 
available  in  a  seven  serving 
economy  pack  (£  1 . 75) .  An  offer  of 
"25  per  cent  extra  free"  is 
available  on  special  packs  of 
strawberry,  vanilla,  chocolate  and 
lemon  and  lime  flavours  while 
stocks  last. 


Each  prepared-  serving  of 
Build-up  provides  approximately 
one  third  of  the  recommended 
average  adult  daily  protein 
requirement  and  at  least  one  third 
of  the  recommended  daily  amount 
of  vitamins  and  minerals.  The  five 
varieties  are  all  free  from  artificial 
colours,  flavourings  and 
preservatives,  and  are  gluten 
free.  Carnation  Ltd.  Tel:  01-686 
3333. 

Lanes 
getaway 

Lanes  are  promoting  a  national 
window  display  with  a  prize  of 
£600  in  Leisure  Cheques  for  use 
at  Trusthouse  Forte  hotels,  for 
the  winner  and  £200  of  cheques 
for  regional  runners-up. 

There  is  also  a  consumer 
competition  using  an  entry  form 
stamped  by  the  retailer,  who  will 
get  a  bonus  of  Lanes  products 
worth  £100,  if  his  customer  wins. 

This  promotion  is  based  on 
Lanes  sponsorship  of  the  Olympic 
cycling  squad  and  the  supply  of 
vitamins  to  them  for  many  years. 
Colourful  window  and  point  of  sale 
materia]  depicting  Olympic  cyclists 
will  be  available  for  display,  now 
until  the  middle  of  September 
when  the  competition  closes.  GR 
Lane  Health  Products  Ltd.  Tel: 
0452  24012. 


Pretty  Polly  have  extended  their 
Galaxy  10  denier  hosiery  range  to 
include  one  size  stockings  (£0.98) 
and  48in  hip  tights  (£1.13). 
Pharmagen  Ltd.  Tel:  021-356 
0478. 


During  September  and  October 
Benckiser  have  on-pack 
promotions  on  Vanish  bars  and 
Finish  dishwasher  powder  and 
lemon  liquid  detergent. 

Two  promotion  packs  from 
Vanish  bars  offer  a  games  set, 
comprising  of  snakes  and  ladders, 
ludo  and  playing  cards  with  a 


booklet  of  card  games,  valued  at 
£3. 

Benckiser  will  also  offer  a 
blank  Sony  video  cassette  free, 
with  one  promotion  pack  from 
either  a  4K  pack  of  Finish  regular 
or  lemon  powder,  or  a  2L  Finish 
liquid  lemon.  This  is  worth  £4  say 
Benckiser  Ltd.  Tel:  0793  612422 


PMR  cards 
from  Park 

To  help  pharmacists  use  patient 
medication  record  systems  Park 
Systems  are  offering  patient  detail 
cards. 

The  cards  are  plastic  credit 
card-sized  with  a  seal  strip  on  the 
back  which  allows  the  pharmacy's 
label  with  the  patient's  file 
number,  name  and  address  to  be 
sealed  onto  the  card.  When  the 
card  is  presented  the  registration 
number  speeds  up  the  dispensing 
process  and  helps  avoid  errors. 

The  design  includes  the 
Society's  green  cross.  Park  are 
making  the  cards  available  to  non- 
Park  customers.  Park  Systems 
Ltd.  Tel:  051-708  8800. 


Pulmoll  trial 

Jenks  Brokerage  are  testing  a  new 
range  of  throat  lozenges  in 
Scotland. 

The  Pulmoll  range  comes  in 
four  varieties:  mild,  containing 
honey  and  aniseed;  strong,  with 
liquorice  and  menthol;  extra  srong 
with  eucalyptus,  herb  and  menthol 
(all  75g)  and  sugar  free  — 
liquorice,  aniseed  and  menthol 
(50g).  All  retail  at  £0.79  (trade, 
£25.19  for  5  by  10).  Jenks 
Brokerage.  Tel:  0494  33456. 


SCRIPT  SPECIALS 


Generic 
cephalexin 

Generics  UK  have  introduced 
cephalexin  capsules,  which  they 
say,  is  the  first  generic  form  of  this 
drug  available. 

There  are  two  strengths  — 
250mg  and  500mg,  coloured 
orange  and  grey,  and  marked 
"G";  and  "CX250"  and 
"CX500"  respectively.  Packs  are 
Securitainers  of  100  (250mg 
£15.25,  500mg  £20.85,  trade). 
Introductory  offers  are  available 
from,  Approved  Prescription 
Services.  Tel:  0274  876776. 

Asacol  is  now  indicated  for  the 
maintenance  of  remission  of 
ulcerative  colitis  generally,  and 
not  just  in  patients  who  cannot 
tolerate  sulphasazine.  Smith  Kline 
&  French  Laboratories  Ltd.  Tel: 
0707325111. 

Schering  say  clemizole  has  been 
removed  from  formulations  of 
Scheriproct  and  Ultraproct, 
following  review  by  the 
Committee  on  Safety  of 
Medicines.  Schertng Health  Care 
Ltd.  Tel:  04446  6011. 


Winner  of  Unichem 's  June  Golden  Prospects  promotion  Mr  Bill 
Holden,  ofHolden  Pharmacy,  Wolsingham,  Durham,  is  pictured 
(centre)  receiving  an  Ainsley  bone  china  dinner  service  from 
Unichem 's  Newcastle  branch  manager  RayDurey  (left)  and  area 
sales  representative  Mrs  Dorothy  Soulsby 


Vitamin  fortified  fruit  juice 


Activ-8  is  a  new  fruit  juice  drink 
under  RHM  Foods'  De  L'Ora 
brand  available  in  one  litre 
tetrabriks. 

Made  with  pineapple,  orange, 
grapefruit  and  lemon  juices,  the 
company  says  Activ-8  is  enriched 
with  eight  vitamins. 

Activ-8  is  free  from  artificial 
preservatives,  RHM  Foods  say, 
but  can  be  stored  unrefrigerated 
for  up  to  nine  months  after 
production.  Activ-8  contains  30 
per  cent  pure  juice,  with  only  45 
calories  per  100ml.  RHM  Foods 
Ltd.  Tel:  01-965  6565. 
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Losalt  launch 
in  smaller 
pack  size 

Losalt,  reduced  sodium 
alternative  to  table  salt,  is  being 
launched  in  50g  drums  which 
Klinge  believe  will  appeal  more  to 
pharmacies  because  of  their 
smaller  size.  The  larger  units  are 
well  established  in  stores,  but  the 
company  now  wishes  to 
concentrate  on  the  chemist  trade. 
Samples  will  be  given  away  on 
stand  141  and  literature  for 
customers  will  also  be  available. 
Klinge  Foods  Ltd.  Tel: 
03552-38464.  Distributors  Jenks 
Brokerage. 

Lotion  Derm 
debut 

Healthy  Bodycare,  who  are 
exhibiting  for  the  first  time  at 
Chemex,  will  be  introducing 
Demada  Lotio  Derm  to 
community  pharmacists  after  its 
use  in  hospitals. 

The  foamy,  anti-microbial 
spray  has  been  formulated  to  ease 
cleansing  of  soiled  skin  resulting 
from  incontinence.  It  is  also  said  to 
be  suitable  for  use  on  babies. 
Discounts  will  be  available.  Stand 
361.  Healthv  Bodycare.  Tel: 
061-443 1006. 

EPO  discounts 

The  Evening  Primrose  Oil  Co  will 
be  offering  discounts  of  up  to  15 
per  cent  off  their  range  of  evening 
primrose  oil  products,  together 
with  free  samples  of  their  new 
product  containing  marine  fish  oil 
with  EPO.  Stand  90.  EPOC  Ltd. 
Tel:  0509-233122.  Distributors  De 
Witt  International  Ltd. 


Chemex  helps 
travel  costs 


Visitors  to  Chemex  '88, 
September  18-19,  can  travel  by 
rail  to  London  with  up  to  50  per 
cent  off  normal  prices. 

Expotel  Executive  Travel  are 
operating  a  scheme  offering  such 
return  rail  fares  as  £21  from 
Manchester  and  Mersey  side,  £33 
from  North  and  West  Yorkshire, 
£55-65  from  Scotland,  £31  from 
Devon  and  Cornwall,  £43  from 
Tyne  &  Wear,  £19-£28  from 
Wales,  £6  Greater  London,  £11 
Sussex,  Surrey  and  Kent,  £12 
from  Hereford  and  Worcs  or  the 


West  Midlands. 

Ring  Expotel  on  01  -74 1  44 1 1 , 
quote  CHMX8  for  the  necessary 
booking  form. 

Conditions  for  these  second 
class  fares  are  that  visitors  must 
spend  at  least  one  night  in 
London.  The  tickets  are  valid  for 
travel  on  the  day  requested,  with 
the  return  journey  not  more  than 
one  month  later.  Supplements  for 
Pullmans,  seat  bookings  and 
sleepers  must  be  arranged  locally. 
All  bookings  must  be  processed 
14  days  before  travelling. 


Nail  Tote  from  Delore 


Spectrum  Marketing  will  be 
snowing  the  latest  product  from 
Delore  —  the  Nail  Tote. 

The  pack  contains  salon  size 
nail  hardener  and  nail  protector, 
together  with  Chip  Proof  and 
Cuticle  Cure.  Trial  sizes  of  polish 
remover  and  Hand  Saver,  a 
moisturising    creme  being 


launched  at  Chemex,  are  also 
included.  The  individual  items 
retail  at  £25.95  total  but  the 
composite  pack  will  be  £12.95. 

Other  discounts  will  also  be 
available.  Stand  90.  Spectrum 
Marketing  Ltd.  Tel:  01 5233232. 
Distributors  De  Witt  International 
Ltd. 


Free  gift  sets 
tmas 


e  Mouse  of  St  George 
ree  Christmas  gift 
sets,  worth  about  £75,  to  any 
customer  buying  the  whole  range 
of  products,  v.  hkh  is  supplied  with 
a  hand-made  Welsh  dresser  type 
stand.  The  company  will  be 
introducing  two  new  products  — 
Aloe  Vera  body  moisturising  gel 
and  Black  Grape  oil  —  and  the 
repackaged  Montagne  Jeunesse 
Nature's  Bodycare.  Stand  45. 
Fragrance  House  of  St  George. 
Tel:  01-8715080. 


All  that's  new 
in  electricals 

Among  the  electrical  and 
photographic  products  being 
shown  by  Beekay  Ltd  will  be  new 
shavers  from  Braun  and 
Remington  and  new  hairdryers 
from  Carmen,  Clairol  and  Philips. 
There  will  be  special  offers  on 
almost  all  top  brands  and  a  100 
page  Christmas  catalogue  will  be 
available.  Stand 225.  BeekavLtd. 
Tel:  01-900  0588. 

Jewellery 
gift  packs 
on  display 

Straight  Lines  will  be  launching 
their  new  range  of  fashion 
jewellery,  the  Fiorella  collection, 
which  is  packaged  in  presentation 
boxes.  A  free  display  stand,  usual 
price  £15,  will  be  given  with  new 
orders  placed  at  Chemex.  Stand 
83.  Straight  Lines  (UK)  Ltd.  Tel: 
0686-28921. 


WATGH  OUT  FOR 
THESE  ADS! 


Nelsons  1988  Advertising  Campaign  will 
'Back  the  Dealer"  with  over  200  advertisements 
The  huge  schedule  of  titles  will  include . . . 

Radio  Times  Sunday  Telegraph  Cosmopolitan 

TV  Times  Family  Circle  Woman's  Own 

Readers  Digest  Good  Housekeeping  Health  Magazines 

You  Woman  &  Home       Mother  &  Baby  Press 

Sunday  Observer  Ideal  Home 

Be  sure  your  stocks  are  ready 
-  contact  your  wholesaler  now! . 

or  call  us  on  our  Trade  Order  number  0800  289515 


5  Endeavour  Way, 
Wimbledon,  London 
SW19  9UH 
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AYRSHIRE  PHARMACEUTICALS  LTD 


BLE 


E  H.  BUTLER  &  SON  LTD 


RICHARD  DANIEL  &  SON  LTD 


  77// 

THREE  H 


THANKS 

-t^anP^ 


HALL  FORSTER  &  CO  LTD 


JOHN  HAMILTON 


TtfANfc 


MACARTHY  MEDICAL  LTD 


NUMARK  CENTRAL  OFFICE 


Numark  Central  Office  and  all  the  Numark 
wholesalers  would  like  to  say  a  big  thank  you  to  all 
those  who  supported  the  recent  launch  of  the 
Numark  baby  toiletries  range  and  helped  make  such 
an  impact  on  the  £300  million  babycare  market. 


So  many  of  yoi 
levels  are  so  high  thai 
most  successful  laum 
that  the  high  quality  < 
brand  products,  back 


TD  BRADFORD  CHEMISTS'  ALLIANCE  LTD 


WILLIAM  DAVIDSON  LTD  HERBERT  FERRYMAN  LTD 

L  r  0  ^THANKS 

D  TIMES  OVER 


MIEUTICALS)  LTD  S.  HAYDOCK  &  CO  LTD 

RIDLEY  (WHOLESALE  CHEMISTS)  LTD  L.  ROWLAND  &  CO  LTD 


stocks  and  re-order  and  comprehensive  point  of  sale  materials,  makes 
as  become  Numark's      Numark  the  brightest  way  to  run  your  business. 

Proving  once  again 
'alue  for  money  own 

Extensive  advertising  the  brightest  way  to  run  your  business 


ZlNUMARKlZ 


NATURAL 


OIL 


RESERVES. 


Efamol 


AND  HOW  TO  MAKE  THE  MOST  OF  THEM. 


Evening  Primrose  Oil  is  a  very  rich,  natural  source 
of  the  extremely  important  substance  CLA. 

Gamma  Linolenic  Acid  (CLA)  is  converted  to 
substances  which  help  control  and  regulate  most  of  the 
body's  essential  processes.  Including  those  in  the  nervous, 
cardiovascular,  reproductive  and  immune  systems. 

And  because  CLA  has  to  be  made  in  the  body  - 
being  converted  from  some  of  the  foods  we  eat, 
it  is  often  beneficial  to  ensure  adequate  supplies  by 
supplementation. 

For  example,  the  conversion  of  nutrients  from 
the  diet  to  CLA  may  be  blocked  by  hormonal  changes, 
diabetes,  viral  infections  or  simply 
growing  old.  Alcohol,  certain  mineral 
and  vitamin  deficiencies  and  high 
saturated  fat  foods  can  also  inhibit  the 
formation  of  CLA. 


That's  where  Efamol  comes  in.  You  can  make  the 
most  of  the  huge  demand  for  Evening  Primrose  Oil  by 
stocking  Efamol  -  the  leading  brand  in  the  UK. 

Carefully  developed  from  specially  bred,  grown 
and  harvested  Evening  Primrose  flowers,  Efamol  is  high 
in  polyunsaturates  and  low  in  saturates. 

The  only  brand  subject  to  extensive  clinical 
trials  around  the  world,  Efamol  Evening  Primrose  Oil  is 
generally  regarded  as  the  best. 

Available  in  capsule  and  liquid  form.  Evening 
Primrose  Oil  on  its  own  or  in  combination  blends.  Efamol 
Evening  Primrose  Oil  is  guaranteed  to  boost 
@  CLA  supplies. 

Distributed  for  Efamol  Ltd  by 
Britannia  Health  Products  Ltd., 
Forum  House,  41-51  Brighton  Rd„  Redhill, 
Surrey  RH1  6YS.  Tel: (0737)  773741. 

j  Efamol*  and     are  Registered  Trade  Marks  of  Efamol  Ltd. 


ESSENTIALLY  THE  BEST  EVENING  PRIMROSE  OIL 


On  the  rocks 


The  rational  selection  and  use  of 
mineral  supplements  is  becoming 

increasingly  obscured  by  hyperbole.  Dr 
Colin  Mills  of  the  Rowett  Research 

Institute,  Aberdeen,  offers  some  basic 
advice. 


The  range  of  mineral-containing  preparations 
inow  available  for  use  either  as  general  dietary 
supplements  or  for  specific  therapeutic  or 
prophylactic  purposes  is  reaching  almost 
bewildering  proportions.  It  covers  all  of  the 
essential  major  and  trace  elements  for  man 
and  often  includes  a  range  of  elements  for 
which  essentiality  for  human  subjects  remains 
unproven  and  for  which  pathological  effects  of 
deficiency  have  yet  to  be  described. 

Arguments  surrounding  the  use  of  such 
mineral  supplements  are  focussed  principally 
upon  the  quality  and  validity  of  evidence  as  to 
their  need.  Typically,  they  centre  around 
questions  of  the  specificity  or  otherwise  of 
clinical  manifestations  of  deficiency  and  on  the 
risks  introduced  by  specific  diets  or  foods 
whose  pattern  of  inorganic  elements  is 
unusual.  The  extent  of  such  uncertainties 
differs  markedly  for  individual  elements.  For 
some,  the  evidence  is  convincing  that  changes 
in  dietary  habits  are  introducing  risks  of  a 
marginal  supply ' '  of  one  or  several  inorganic 


elements.  This  can  be  reflected  either  by  a 
reduced  storage  of  the  element  in  tissues, 
insufficient  to  meet  the  increased  demands  of 
rapid  body  growth,  or  the  challenges  of 
infection  or  stress  which  accelerate  body 
losses.  For  others,  the  evidence  of  need  for 
"supplementation' '  is  clouded  by  difficulty  in 
identifying  the  precise  causes  of  conditions  in 
which  a  modest  deficiency  or  excess  of  a 
mineral  element  results  in  general  malaise 
rather  than  provoking  specifically  identifiable 
clinical  signs.  Principal  features  of  the  origins 
and  effects  of  inorganic  element  deficiency 
conditions  are  summarised  in  the  table 
overleaf. 

Essentially,  this  illustrates  the  variety  of 
circumstances  that  have  to  be  considered 
when  assessing  the  risks  that  mineral-related 
problems  exist  and  merit  therapeutic  or 
prophylactic  measures.  Few  diets  with  a 
normal  variety  of  ingredients  give  rise  to  such 
problems.  Exceptions  do  exist,  such  as  the 
virtual  impossibility  of  maintaining  the  iron 


status  of  menstruating  women  by  reliance 
solely  upon  dietary  iron.  However,  much 
greater  uncertainty  surrounds  the  adequacy  of 
mineral  supplies  from  monotonous  diets 
selected  from  a  restricted  range  of 
ingredients.  Difficulty  also  arises  from  the  fact 
that  for  many  elements,  the  efficiency  with 
which  they  are  used  by  the  body  can  be 
reduced  by  the  presence  in  the  diet  of 
antagonists  restricting  their  absorption  or 
utilisation. 

Total  element  intake  can  be  influenced 
markedly  by  the  character  of  the  diet.  Those 
rich  in  milk  and  non-fat  milk  products,  highly 
regarded  for  their  contents  of  calcium  and 
available  zinc,  are  inevitably  low  in  iron  and 
copper.  Replacement  of  red  meat  —  a  highly 
available  source  of  zinc  —  by  vegetable 
proteins  usually  has  little  influence  on  total  zinc 
intake  but  depresses  the  efficiency  with  which 
it  can  be  used.  Such  antagonism  of  zinc 
utilisation  is  influenced  markedly  by  dietary 
contents  of  calcium  and  of  the  phosphorus- 
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storage  compound,  phytic  acid,  frequently 
associated  with  the  protein  and  fibre-rich 
fractions  of  plant-derived  foods. 

The  consequences  of  such  interactions  are 
likely  to  emerge  when,  for  example,  fortifying 
intakes  of  calcium  in  the  attempt  to  reduce  the 
impact  of  osteoporosis.  While  the  value  of 
such  fortification  remains  controversial, 
calcium  fortification  of  conventional  diets  has 
few  side  effects  beyond  possibly  a  relatively 
trivial  reduction  of  iron  availability.  However, 
it  would  be  prudent  to  anticipate  that  the 
reduced  availability  of  zinc  that  would  follow 
calcium  fortification  of  a  vegan  diet  or  even  of 
a  high  fibre  diet  may  require  corrective  action 
by  supplementing  zinc  intake.  Gross 
imbalances  in  the  supply  of  elements  such  as 
iron,  zinc  and  copper  are  known  to  introduce  a 
further  range  of  antagonistic  interactions. 

Although  the  multiplicity  of  our  food 
sources  tends  to  obscure  the  effects  of 
regional  differences  in  soil  or  rock  composition 
on  mineral  element  supply,  such  relationships 
continue  to  influence  intakes  of  selenium, 
iodine  and  possibly  zinc  and  chromium  in  some 
regions.  Only  for  selenium  and  iodine  have 
such  "geochemical"  effects  been  sufficient 
either  to  induce  clinically  significant  disease  or 
deplete  body  reserves  of  these  elements 
sufficiently  to  increase  risks.  Such  factors  as 
selection  of  European  rather  than  US-grown 
wheats  can  halve  selenium  supply.  While  the 
epidemiological  significance  of  such 
differences  remains  to  be  clarified,  current 
controversies  relating  to  the  significance  of 
selenium  in  multifactorial  relationships 
governing  susceptibility  to  cardiovascular 
disease  and  some  cancers  is  already 
influencing  supplementation  policies  in  some 
European  countries,  in  Asia,  Australasia  and 
the  USA. 

Depleting  indigenous  minerals 

Purification  of  the  constituents  of  a  variety  of 
therapeutic  diets  has  led  to  a  chapter  of 
accidents  arising  from  failure  to  appreciate  that 
such  procedures  frequently  deplete 
indigenous  trace  elements  from  the 
protein/energy  sources  used.  Deficiencies  of 
magnesium,  copper,  selenium,  chromium, 
molybdenum  and  zinc  have  all  been 
inadvertently  produced  by  failure  to  recognise 
that  the  elements  sodium,  potassium,  caJcium 
and  phosphorus  alone  do  not  satisfy  full 
physiological  needs.  Guidelines  produced  by 
some  US  agencies  for  the  fortification  of 
therapeutic  preparations  are  at  last  beginning 
to  reduce  the  frequency  of  such  incidents. 

Demands  for  zinc,  iron,  chromium, 
magnesium  and,  of  course,  sodium  and 
potassium  are  increased  during  diarrhoea,  by 
a  variety  of  malabsorptive  conditions,  and  in 
most  instances  by  stress  and  tissue  injury. 
Excretory  losses  of  magnesium  and  possibly 
of  zinc  are  high  in  the  alcoholic  and  evidence  is 
increasing  as  to  the  value  of  replacement 
therapy.  Defective  absorption  of  zinc  is  a 
primary  feature  of  the  syndrome 
acrodermatitis  enteropathica,  most  frequently 
manifested  during  infancy  but  sometimes 
unmasked  when  an  increase  in  zinc  demands 
for  foetal  growth  reveals  defects  in  zinc 
metabolism  in  the  pregnant  adult  female.  All 
such  situations,  once  identified,  justify  mineral 
therapy. 

For  the  foreseeable  future  it  is  likely  that 
many  decisions  on  the  wisdom,  or  the  futility, 
of  inorganic  therapy  and  dietary  fortification 
will  continue  to  be  based  on  very  subjective 
consideration  of  evidence  of  risks  or  the  likely 
benefits.  For  many  elements,  our  knowledge 


of  daily  intakes  needed  to  maintain  health  or 
optimum  tissue  stores  is  pathetically  meagre. 
For  many,  we  may  well  be  able  to  recognise 
signs  of  severe  deficiency.  However,  in 
marked  contrast  to  the  situation  with 
domesticated  animals,  in  which  the  veterinary 
profession  clearly  recognises  that  withholding 
therapy  until  unequivocally  diagnostic  signs  of 
deficiency  appear  is  to  court  disaster,  we  are 
often  still  assuming  that  man  has  been  granted 
divine  immunity  from  the  frequently  non- 
specific early,  covert  effects  of  element 
deficiencies.  Indications  from  studies  with 
other  species  are  that  such  effects  can  range 
from  growth  failure  and  defective 
immunocompetance  with  their  wide 
implications  for  health,  to  effects  on  specific 
processes  such  as  the  maintenance  of  vascular 
connective  tissue  integrity  or  the  metabolism 
of  catecholamines,  steroid  hormone 
precursors  or  energy  rich  substrates.  Despite 
a  growing  understanding  of  the  involvement  of 
inorganic  elements  in  many  such  processes, 
few  diagnostic  procedures  are  yet  available 
which  reliably  indicate  when  early  deficiency  is 
beginning  to  limit  such  physiological 
processes. 

Extravagant  claims 

Unfortunately,  such  diagnostic  difficulties  are 
undoubtedly  being  exploited  by  those  making 
extravagant  claims  for  the  validity  of  hair 
analyses.  Given  rigorous  control  of 
environmental,  sampling,  and  analytical 
conditions,  such  an  approach  can  illustrate 
anomalous  population  trends  for  zinc, 
cadmium,  mercury  and  lead  intakes.  Its  value 
for  assessing  the  status  of  the  individual  is 
much  less  certain  particularly  in  situations  in 
which  contamination  from  cosmetic 
preparations  or  from  the  environment  can 
make  nonsense  of  the  data  provided. 
Alternative  and  much  more  reliable 
biochemical  markers  are  slowly  becoming 
available  for  assessing  needs  for  iron,  iodine, 
calcium,  selenium,  sodium  and  potassium. 
However,  for  these  and  many  other  essential 
elements  the  most  effective  approach  to 
diagnosis  is  often  a  prudent  appraisal  of  the 
likely  risks  presented  by  the  supply  and 
availability  of  the  element  component  of  the 
subject's  typical  diet;  secondly  from 
consideration  of  the  influence  of  the  subject's 
age  and  general  health  upon  likely 
requirements  followed;  lastly,  by  a  direct  and 
dispassionate  appraisal  of  the  health-effects  of 
modest  fortification  of  element  intake. 

Such  evaluation,  typically  involving  a  50 
per  cent  increase  in  daily  intake,  for  periods 
ranging  from  two  weeks  in  the  instance  of  zinc 
and  magnesium  to  four  to  six  weeks  for 
elements  for  which  physiological  responses 
are  slower,  is  usually  all  that  is  required  to 
reveal  a  potentially  responsive  situation.  Most 
essential  elements  are  well  tolerated  in 
modest  excess.  Even  so,  the  argument  that 
"if  a  little  produces  no  response,  try  more"  is 
totally  unacceptable  as  a  general  principal. 
Such  guidance  has  been  offered,  for  example , 
in  at  least  one  popular  publication  on  the  value 
of  zinc  therapy.  It  is  unacceptable  unless 
qualified  by  the  need  for  caution  in  specifically 
identifiable  circumstances.  These  are  typified 
by  the  importance  of  avoiding  iron  overload  in 
subjects  during  liver  cirrhosis  or  zinc  overload 
during  late  foetal  development  at  which  time 
zinc  readily  crosses  the  placenta. 

Prudent  and  dispassionate  investigation  of 
responses  to  inorganic  element  therapy 
should  do  much  to  clarify  those  situations 
under  which  health  can  be  prejudiced  by  a 


marginal  deficiency.  The  frequent  finding  that 
element  concentrations  in  blood  or  tissues  are 
changed  by  infectious  disease,  stress  or  injury 
often  provokes  the  unjustified  assumption  that 
replacement  therapy  must  inevitably  produce 
beneficial  effects.  This  is  not  necessarily  the 
case.  Thus,  we  are  beginning  to  recognise  that 
deficiencies  of  iron  or  selenium  restrict  the 
rate  of  development  of  some  specific 
infections  and  that  the  development  of  a  low 
plasma  zinc  may  be  a  protective  measure 
rather  than  an  undesirable  consequence  of 
other  infections.  The  current  propensity  to 
ignore  such  complications  and  the  frequent 
complexity  of  effect  enhancing  susceptibility  to 
mineral-related  health  problems  is  tending  to 
obscure  those  very  real  situations  under  which 
such  treatment  can  be  of  benefit. 

Claims  now  exist  for  the  essentiality  of 
vanadium,  nickel,  silicon  and  perhaps  boron 
for  experimental  animals,  but  have  not  yet 
been  adequately  verified  for  human  subjects . 
For  the  moment  one  must  plead  for  patience 
and  careful  evaluation  of  existing  claims  of  the 
essentiality  of  such  elements  before 
recommending  their  inclusion  in  the 
"cocktail"  of  minerals  now  on  offer. 

The  mineral  component  of  the  UK  diet 
receives  remarkably  little  attention.  For 
example,  "new"  foods  are  given  official 
approval  largely  on  the  basis  of  freedom  from 
toxic  constituents  and  the  quality  of  their 
protein  or  energy  containing  constituents. 
This  situation  alone  justifies  the  question  of 
whether  supplementation  may  be 
advantageous.  Our  problem  is  to  ensure  that 
the  potential  customer  receives  sound 
guidance  on  the  risks  created  by  mineral- 
related  problems  and  on  measures  for  their 
control. 

The  Origins  and  Effects  of  Major  and  Trace 

 Element  Deficiency  Disorders 

A.  Origins 

Low  dietary  contents  Iron,  Iodine,  Zinc 
of  specific  element:     (T),  Copper  (T) 
Selenium, 
Magnesium, 
Chromium, 
Potassium  (T), 
Molybdenum  (T) 

Dietary  antagonists     Iron,  Zinc,  Iodine, 
provoke  deficiency:  Calcium 

Increased  losses        Iron,  Zinc, 
during  stress  disease  Potassium,  Sodium, 
or  injury :  Phosphorus , 

Copper,  Chromium, 
Manganese 

Genetic  defects         Zinc  (Acrodermatitis 
restricting  element  enteropathica) 
utilisation:  Copper  (Menkes' 

disease) 


B.  Effects 

Covert  pathological 

Iron*,  Copper*, 

effects  recognised: 

Zinc*,  Calcium*, 

Iodine*,  Chromium, 

Potassium*, 

Magnesium*, 

Sodium*, 

Molybdenum, 

Phosphorus* 

Overt  and  Iron*,  Copper*, 

diagnostically  Zinc*,  Iodine*, 

specific  pathology  Magnesium* 
evident: 


Key:  (T)  found  as  a  sequel  to  therapeutic 
regimes. 

*  Pathological  findings  relevant  to  UK 
conditions. 
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At  Roche . . . 


There's  more  to  Roche  than  Redoxon, 
but  with  its  ethical  heritage  the 

company  doesn't  blow  its  trumpet 
quite  as  loudly  as  it  could  —  or 

should  —  in  the  vitamins  market. 

However  some  recent  developments 
suggest  that  could  be  changing. 

Indeed  the  company  may  soon  be 

branching  out  into  other  OTC  areas, 
as  C&D  found  out. 

Redoxon  is  Roche's  premier  OTC  brand, 
although  it  may  soon  be  challenged  by  an 
upstart  newcomer,  Supradyn.  The  brand  has 
been  around  since  1930  and  may  be  better 
remembered  by  old  Desert  Rats  as  '  'Tobruk 
tablets ' ' .  However,  with  sales  of  £2m  and  a  65 
per  cent  share  of  the  vitamin  C  market  sales 
show  little  sign  of  flagging. 

There  was  a  slight  drop  after  the 
introduction  of  the  limited  list,  but  sales  are 
back  to  record  levels  and  have  been  growing 
at  around  25  per  cent  annually  for  the  last 
three  years.  Television  advertising  has  helped 
this  along,  although  as  Tony  Thompson, 
manager  of  Roche's  UK  consumer  division 
points  out,  the  prohibitive  cost  means  you 
can't  spend  money  that  way  for  too  long! 
Budgets  have  restricted  Redoxon's  television 
appearances  to  a  couple  of  bursts  in  the  peak 
Winter  period. 

The  brand's  USP  lies  in  the  effervescent 
tablet.  "It's  the  only  one  (other  than  Boots 
own  label)  on  the  market,  and  it's  a  difficult 
formulation  to  copy,"  says  Mr  Thompson. 
"Vitamin  C  is  hygroscopic  and  difficult  to  keep 
stable  —  it's  also  heat  labile."  A  television 
campaign  is  planned  for  Redoxon  later  this 
year,  but  details  are  being  kept  confidential. 

Supradyn  is  rapidly  becoming  a  brand  to  be 
reckoned  with.  Launched  last  September, 
Nielsen  give  it  an  8  per  cent  share  of  the 
multivitamin  and  minerals  sector.  But  why 
another  multivitamin  brand  in  an  already 
crowded  market  place? '  'We  are  careful  with 
our  approach  to  our  products  —  some  of  our 
competitors  are  not  quite  so  diligent  —  but  to 
do  well  in  the  vitamins  market  you  need  to  be 
present  in  multivitamins,"  says  Mr 
Thompson.  "We  know  consumers  like  an 
effervescent  product,  and  it's  a  substantial 
European  brand." 

The  company's  objective  was  to  have  10 
per  cent  of  the  multivitamins  and  mineral 
sector  three  years  after  launch.  At  the  present 
rate  this  could  well  be  exceeded.  "We  have 
had  to  put  significant  spends  behind  it  to  make 
it  a  long  term  brand.  We  are  into  building  long 
term  names  with  no  spurious  claims  —  the 
ethical  approach, ' '  says  Mr  Thompson.  The 
product  has  also  been  bringing  new  users  into 
the  market,  he  claims.  Research  shows  25  per 
cent  of  women  cannot  swallow  tablets  easily , 
so  an  effervescent  product  has  a  good  edge. 
Again  it's  a  difficult  product  to  formulate, 
especially  to  get  an  acceptable  taste. 

The  brand  has  been  television  advertised 
over  the  past  two  months,  and  unusually  there 
has  been  an  off-season  Summer  promotion 
involving  redemption  of  bottle  tops  for  a  clock. 
"  It  has  been  getting  very  good  POS  display  for 


NIACIN 

water  soluble 


Meat  and 
meat 
products, 
bread,  flour, 
breakfast 
cereals,  vegetables . 
milk,  cheese,  eggs 

Involved  in  energy- 
producing  reactions  in 
cells.  Aids  the  nervous 
system.  Partly 
synthesised  in  the  body. 


PYRIDOXIN 

water  soluble 
Occurswidely  | 
in  foods, 
especially 
meats,  fish, 
eggs,  whole  • 
grain  and  breakfast  cereals, 
green  vegetables 

Essenuai  for  proper 
utilisation  of  proteins. 
Aids  in  the  formation  of 
red  blood  cells  and 
correct  functioning  of  the 
nervous  system. 


□ 


ASCORBIC  ACID 

water  soluble 
Citrus  fruits, 
tomatoes, 
green 
vegetables, 
potatoes, 
blackcurrants 

Helps  keep  bone,  teeth 
and  blood  vessels  healthy. 
Important  in  the 
formation  of  collagen,  a 
protein  that  helps  support 
body  structures.  It  aids  in 
the  absorption  of  iron. 


TOCOPHEROL 

fat  soluble 

Occurs  in 
most  foods 
especially 
vegetable 
oils,  cereal 
products  and  eggs 


□ 


Helps  in  the  formation 
and  functioning  of  red 
blood  cells,  muscle  and 
other  tissues.  Protects 
essential  fatty  acids. 


PHYTOMENADIONE 

fat  soluble 


Vegetables 
and  cereal 
products. 
Up  to  50% 
produced 
in  the 
intestine 


□ 


Necessary  for  norma) 
blood  clotting. 
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Ulv» 

health 
care  brand 
now  Britain's 
'Spice  of  life' 


too...  J  \  y)  Kwai  -  the  ideal  way  to 

take  advantage  of  garlic's 
benefits  without  the  obvious  social  drawbacks. 

J      Unlike  garlic  oil  based  products,  Kwai  is  high  in 
allicin  producing  potential  and  is  the  nearest 
thing  to  fresh  garlic. 

J      £40  million  sales  in  Germany,  1  million  daily 
users  (1987). 

Wu)  UK  launch  in  March  1988  backed  by  £%  million 
media,  PR  and  promotional  support. 

W  Q)  Very  high  trial  levels  with 

a  90%  plus 'satisfaction'  jinn  mrm  jm| 

and  intended  OllO 
repurchase  rate.  #  #  #  *faM  w  w^mM 

the  best  is 

yet  to  come! 

<0 


Vjl  Main  advertising  programme  starting  NOW, 
including  national  daily  press/women's 
magazines/retirement  and  health  media. 


(J)  Massive  PR  editorial  drive  starting  NOW, 
supporting  'Spice  of  life'  consumer  press 
campaign. 


Consumer  leaflets  available  NOW. 


...so  please 
stock  of  thi: 


e  sure  you  have  enough 
xcepfiona!  product  NOW. 


Contact  De  Witt  International  on  01-441  9310  and/or  your 
pharmacy  wholesaler. 


Kwai 


what  is  essentially  a  Winter  product,  and  we 
are  having  to  give  away  more  clocks  than  we 
anticipated,"  says  Mr  Thompson.  Some 
10,000  have  been  sent  out,  suggesting  a 
significant  level  of  repeat  purchase. 

No  other  products  from  Roche's 
international  portfolio  come  to  mind  for  a  UK 
launch  though,  he  says.  "But  we  are  looking 
at  other  therapeutic  areas  outside  vitamins 
and  minerals.  I  am  hopeful  you  will  see  the 
results  next  year.  It  will  be  an  OTC  chemist 
line.  The  development  has  resulted  from 
consolidation  of  the  vitamins  market." 

Roche  have  no  plans  for  any  major 
marketing  activity  with  their  other  ethical 
vitamin  lines  —  Benadon,  Becosym  and 
Benerva.  Prices  are  at  generic  levels  so  there 
is  still  some  prescription  business.  Sales  are 
holding  up  reasonably  well. 

"We  could  significantly  increase  sales  if  we 
could  persuade  pharmacists  to  put  the 
products  on  the  shelf!  The  merchandising 
message  is  one  we  are  putting  out  as  a  priority 
through  our  sales  force.  Merchandising  is  vital 
for  vitamins.  The  area  has  undergone  a 
tremendous  change  in  the  past  five  years  and 
a  lot  of  chemists  are  still  not  devoting  enough 
space  to  it.  It's  now  the  third  largest  OTC 
market,"  says  Mr  Thompson. 
' '  Merchandising  also  allows  the  consumer  to 
touch,  read  and  play  with  the  product.  Is  it  that 
pharmacists  are  frightened  of  exposing 
themselves  if  they  are  asked  for  advice?" 

He  feels  there  will  be  further  market 
penetration  above  the  current  level  of  around 
25  per  cent  for  vitamin  products,  but  it  will  be 
slow.  One  major  reason  is  that  manufacturers 
are  very  restricted  in  what  they  can  say  in 
advertisements.  "I  don't  necessarily  think  it's 
a  bad  thing,  but  at  the  moment  we  can  only 
promote  to  pregnant  women,  the  elderly  and 
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children  on  television.  This  is  out  of  kilter  with 
what  is  happening  in  the  market  place,  and 
magazine  advertising  can  aim  much  wider. 


Tony  Thompson,  manager  of  Roche's  UK 
consumer  division 


Vitamin 
information 

Many  studies  have  shown  that  a  sizeable 
proportion  of  patients  with  diabetes,  whether 
type  1  (insulin  dependent)  or  type  2  (non- 
insulin  dependent)  of  diabetes  mellitus,  or 
gestational  diabetes,  have  low  vitamin  B6 
levels.  There  is  some  suggestion  that  vitamin 
B6  supplements  may  improve  glucose 
tolerance  during  gestation.  There  is  also  the 


possibility  that  supplements  may  have  a 
beneficial  effect  on  diabetic  neuropathy. 

Fact  or  fiction?  Want  to  know  more?  No 
reference  library  handy?  Don't  know  who  to 
ask?  And  it's  just  the  kind  of  thing  that  patient 
might  want  to  know  about.  Help! 

Help  is  only  a  telephone  call  away.  It  was 
with  this  situation  in  mind  that  Roche  launched 
their  vitamin  information  service  earlier  this 
year,  to  improve  vitamin  knowledge  among 
health  care  professionals.  Research 
suggested  that  pharmacists  and  GPs  were 
often  ill-equipped  to  cope  with  the  rising 
demand  for  information  on  vitamins.  With  65 
per  cent  of  the  public  saying  they  would  turn  to 
one  or  the  other  for  advice,  the  service  has 
come  none  too  soon. 

Although  80  per  cent  of  GPs  have  never 
taken  vitamins,  65  per  cent  of  pharmacists  do 
so.  Pharmacists  appear  to  be  at  ease 
answering  general  questions  on  vitamins,  but 
find  it  difficult  to  respond  to  more  complex 
inquiries,  Roche  found.  The  majority  were  not 
convinced  of  the  beneficial  use  of  vitamins  in 
newer  areas  of  investigation,  such  as  vitamin 
C's  role  in  blocking  formulation  of 
nitrosamines,  and  the  role  of  beta-carotene 
and  vitamins  C  and  E  in  free  radical 
scavenging.  Many  were  not  aware  than 
vitamin  C  can  aid  the  absorption  of  iron. 

David  Roberton,  general  manager  of 
Roche's  vitamin  and  chemical  division,  under 
whose  aegis  the  vitamin  information  service 
falls,  emphasises  the  information  provided  is 
generic  and  based  on  documented  scientific 
research.  Following  an  inquiry  information  can 
be  phoned  back  the  same  day,  or  written 
papers  forwarded.  The  Vitamin  Information 
Service  can  be  reached  at  PO  Box  437, 
London  SW1X  7ND.  Tel:  01-225  1995  (24 
hours). 


WIN  £400  WORTH  OF  GIFT  VOUCHERS 

WITH 

THE  OXFORD 

5  DAY  DIET 

Becoming  one  of  Britain's  fastest  selling  diets 

The  Oxford  5  Day  Diet  has  been  developed  to  the  highest 
standards.  The  challenge  was  to  produce  a  diet  that  was 
completely  natural,  enjoyable,  easy  to  use,  effective, 
nutritious,  satisfying,  safe  to  use  and  offer  the  retailer 
the  highest  possible  profit  margins  ranging  from 
29.6%  nett  to  39.7%  nett. 
The  diet  retails  at  )ust  £9.95  and  consists  of  5 
Multi-vitamin  capsules,  10  meal  replacement 
bars  and  5  packets  of  farmhouse  vegetable 
soups.  All  that  is  needed  in  addition  to  this  is 
half  a  pint  of  skimmed  milk  a  day  for  women 
and  one  pint  for  men. 
Contains  all  you  need  for  your  calorie 
controlled  5  Day  Diet. 

HOW  TO  ENTER 

All  you  have  to  do  is  to  create  an  eye  catching  display 
(window  or  instore  or  both)  using  all  the  display  material 
supplied  by  Oxford  Natural  Foods  Ltd.  take  a  photograph  and 
send  it  to  Oxford  Natural  Foods  Ltd.  Unit  7.  Axis  Trading 
Estate,  Westmead,  Swindon  SN5  7YS. 

1  All  Oxford  Natural  Foods  Display  material  must  be  used  for 
merchandise  display. 

2  The  Display  must  remain  for  at  least  one  month  (this  is  to  allow  the 
ludges  to  view  the  winning  displays) 

3  The  competition  closes  on  30th  Sept  1  988  All  photographs  to  reach 
Oxford  Natural  Foods  no  later  than  1  5th  Oct  1  988 

4  Oxford  Natural  Foods  Ltd  will  decide  which  display  in  their  opinion  is 
the  most  attractive  and  arranged  so  as  to  encourage  customers  to 
enter  their  shop  The  judges  decision  will  be  final 

5  First  prize  will  be  £250  worth  of  gift  vouchers  of  your  choice.  Second 
prize  will  be  £  100  worth  of  gift  vouchers  of  your  choice  Third  prize 
will  be  £50  worth  of  gift  vouchers  of  your  choice 

6  Prizes  as  stated,  no  cash  alternatives 


\Q  units 


Trade 
£7 


«ach'        units  £6  each 


each 


over 
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Seven  Seas 
oiling  up 
for  action 


The  Tin  Man  from  the  Wizard  of  Oz 
will  be  gracing  our  television  screens 
this  Autumn,  with  his  creaking  joints 
lubricated  with  Seven  Seas  cod  liver 
oil.     talks  to  Tom  Hardman, 
Seven  Seas  marketing  manager, 
about  how  the  company  plans  to 
expand  its  share  of  the  vitamin, 
mineral  and  supplement  market. 

A  vigorous  company  developing  one  of  the 
biggest  areas  in  health  care  is  how  Tom 
Hardman  describes  Seven  Seas.  And  he  is 
happily  confident  that  the  market  can  only 
grow.  "You  find  us  at  a  time  when  we  are 
increasingly  able  to  underpin  folklore  with 
scientific  fact.  We  are  grinning  all  over  our 
faces  saying:  'We  told  you  so' , "  he  says. 

With  the  current  trends  in  health 
maintenance,  the  supplements  market  is  going 
to  be  a  dynamic  growth  area  in  the  next 
decade.  "Health  foods  and  dietary 
supplements  have  got  passed  just  being  a  fad. 
They  are  now  recognised  more  as  medical 
nutrients,"  he  says.  Media-inspired 
awareness  of  good  health  and  an  increasingly 
health  conscious  ageing  population  are  among 
factors  which  helped  sales  rise  by  12.5  per 
cent  last  year  to  £88. 6m. 

Estimates  for  1988  indicate  further  growth 
of  13  per  cent,  taking  the  market  to£100mat 
rsp,  says  Tom  Hardman.  Seven  Seas  are 
principally  known  for  their  cod  liver  oil 
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selective,  and  we  believe  they  will  support 
products  they  can  trust.  We  are  therefore 
building  brand  investment,  and  will  be  putting 
£3m  behind  our  brands  in  1988/89,"  he  says. 

The  European  influence  on  market 
developments  is  likely  to  grow,  Mr  Hardman 
feels,  whether  "1992"  happens  or  not. 
"Market  growth  in  the  US  has  slowed  off  in 
recent  years.  Product  proliferation  there  has 
obscured  the  main  event,  although  one  or  two 
areas  look  interesting,  such  as  mineral 
supplements.  We  can  learn  a  lot  from  Europe, 
especially  in  the  herbal  and  homoeopathic 
fields.  They  have  a  much  stronger  tradition  in 
these  areas.  It  was  the  case  in  the  UK  as  well 
until  the  therapeutic  revolution  in  the  1940s. 
Europe  did  not  lose  touch  to  quite  the  extent 
we  did.  These  markets  are  bound  to  evolve  as 
we  become  more  Europeanised,"  he  says. 

But  for  the  moment  brand  awareness  is 
the  name  of  the  game .  The  advertising  budget 
for  Seven  Seas  branded  products  is  being 
doubled  to  £2 .2m  in  the  next  year.  A  campaign 
will  run  from  the  Autumn  both  on  television 
and  in  the  Press  and  a  consumer  promotion  is 
scheduled  for  Spring  1989. 

Pure  Cod  Liver  Oil  is  the  brand  flagship, 
taking  an  80  per  cent  share  of  the  market  and 
providing  £12m  turnover,  the  company 
claims.  A  national  four  week  £1 .2m  television 
campaign  will  run  in  October  featuring  the 
Wizard  of  Oz  character  —  the  Tin  Man  —  who 
was  successfully  aired  in  the  South  East  last 
year.  The  advert,  coming  at  the  start  of  the 
peak  Winter  season,  appeals  to  the  older 
generation  with  its  "oiling  the  joints ' '  theme . 

Sales  of  cod  liver  oil  have  trebled  in  the 
past  five  years,  which  is  not  bad  for  a  product 
which  has  been  around  for  over  50  years!  One 
in  four  consumers  have  been  taking  the 
product  for  less  than  a  year,  suggesting  sales 
should  be  strong  this  Winter.  Tom  Hardman 
puts  this  down  to  the  fact  that  there  is  new 
medical  endorsement  for  anecdotal  evidence 
for  its  effectiveness  in  relieving  arthritic  pain. 
Some  150  trials  worldwide  are  currently  going 
on  with  fish  oils,  and  professional 
endorsement  of  their  benefits  is  being  sought 
by  Seven  Seas.  A  detailing  programme  for 
healthcare  professionals  is  planned  towards 
the  end  of  the  year.  Like  Maxepa,  which  was 
granted  a  "P"  licence  after  a  Seven  Seas 
research  programme,  the  company's  Pure 
Cod  Liver  Oil  now  has  a  product  licence  to  help 
relieve  joint  pains  and  stiffness. 


Seven  Seas  marketing  manager 
Tom  Hardmann  putting  in  a  bit  of 
restorative  work  on  the  Tin  Man 
(alias  product  manager  Andrew 
Burgess)  prior  to  the  Autumn  cod 
liver  oil  promotion 


products,  but  through  acquisition  and 
development  now  have  a  substantial  presence 
in  the  vitamins  and  minerals  sector,  leading  to 
the  claim  that  23  per  cent  of  retail  sales  in  the 
market  are  accounted  for  by  their  brands. 

"  Getting  the  brand  name  across  is  our  aim 
during  the  next  year.  We  are  starting  to  see 
products  coming  from  the  EEC  into  an  already 
very  crowded  market  —  its  a  cause  for 
concern.  Retailers  are  going  to  need  to  be 


To  tie  in  with  television  advertising  a  retail 
window  display  competition  involving  giant 
Seven  Seas  capsules  and  oil  packs  and  a  giant 
Tin  Man  is  being  run.  Winning  pharmacies 
could  find  a  real  life  Tin  Man  calling  in  to 
promote  cod  liver  oil  in  the  shop. 

However,  next  February,  in  a  major* 
development,  the  cod  liver  oil  range  is  to  be 
relaunched,  with,  says  Tom  Hardman,  one  or 
two  other  developments.  "We  are  aiming  to 


provide  a  more  consistently  recognisable 
pack.  It's  still  not  appreciated  by  over  half  the 
population  that  cod  liver  oil  is  available  in 
capsules.  It's  important  that  we  build  brands 
rather  than  products  in  this  market." 

Seven  Sea.;,  have  doubled  their  market 
share  in  the  VMS  market  in  the  past  two 
years.  One  of  the  teas  >ns  for  this  is  the 
growth  of  their  vitamins  wd  minerals  range. 
Now  18  strong,  Tom  Hardman  claims  it  is  one 
of  the  most  successful  ranges  in  pharmacy. 
'  'The  most  significant  development  has  been 
the  launch  of  the  mineral  berries  as  a  result  of 
consumer  pressure .  It  will  be  a  major  area  of 
development  during  1989,  with  new  products 
and  promotions, ' '  he  says.  A  £lm  advertising 
campaign  is  planned  to  break  in  the  New  Year. 

Seven  Seas  could  hardly  have  forseen  the 
upsurge  in  interest  in  children's  vitamins  (a 
sector  worth  £7. 6m  last  year)  when  they 
bought  the  Minadex  and  Adexolin  brands  from 
Evans  a  couple  of  years  ago.  The  company 
was  aware  of  the  DHSS  COMA  report,  which 
recommended  vitamin  supplementation  in 
young  children,  says  Tom  Hardman,  "but  we 
were  not  aware  of  trials  in  the  US  or  the  trial 
published  in  The  Lancet  and  featured  on  the 
television,  which  linked  supplementation  to 
improved  behaviour  and  non-verbal  IQ." 

The  outcome  created  an  enormous 
demand  for  IQ  formulations,  and  Mr  Hardman 
makes  no  apologies  for  the  rapid  appearance 
of  Minadex  IQ.  "At  that  time  there  were  no 
comprehensive  vitamin  and  mineral 
supplements  for  children.  We  plugged  that  gap 
and  labelled  it  on  pack  specifically  for  7-14  year 
olds.  We  stand  by  that,"  he  says.  "We  will  be 
launching  other  new  Minadex  products  this 
year,  targetted  at  specific  age  groups." 

A  £150,000  Autumn  Press  campaign  in 
women's  magazines  will  support  the  brand. 
To  back  this  up  Minadex  is  to  be  linked  with  a 
new  charity,  the  Sick  Children's  Trust,  which 
helps  parents  to  visit  sick  children  when  they 
are  hospitalised  away  from  home.  It  is  hoped 
to  donate  £10,000  through  the  redemption  of 
pack  tops  by  consumers,  lOp  per  top. 

Hofels  Garlic  Pearles  were  another  natural 
health  supplement  to  be  licensed  last  year  for 
the  relief  of  catarrh,  rhinitis  and  other 
symptoms  of  cold  and  flu.  Research  is  being 
carried  out  to  investigate  garlic's  effect  on 
lowering  blood  cholesterol.  Seven  Seas  claim 
the  Hofels  brand  holds  about  75  per  cent  of  the 
£5m  market  for  garlic  products  at  the 
moment.  A  £250,000  advertising  spend  in 
women's  magazines  and  the  general  interest 
press,  starting  in  September,  will  back  up 
claims  for  the  brand.  The  Egyptian  theme 
introduced  last  year  will  be  used  again. 

Sales  doubled  following  last  year's 
campaign  and  there  is  increasing  public 
interest  in  such  products,  says  Tom  Hardman. 

The  market  for  health  supplements  in 
chemists  has  outgrown  almost  all  other 
sectors,  and  many  pharmacists  need  to 
rethink  their  merchandising  policies,  he 
suggests.  "As  the  market  grows,  so 
numerous  brands,  many  of  them  from  Europe, 
are  being  launched  in  the  UK.  The  chemist  will 
play  an  important  role  in  maintaining  the 
momentum  of  the  market,  but  must  buy 
wisely.  Those  who  have  gained  most  from  the 
consumer  boom  have  generally  stocked  only 
the  well  known  and  advertised  brands,  and 
merchandised  them  in  one  section  by  brand 
name.  Most  importantly  they  have  taken  time 
to  find  out  why  consumers  take  specific  single 
vitamins  and  supplements  and  helped  advise 
consumers  on  the  latest  trends.  If  you  don't 
tell  you  can't  sell!" 
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Shifting  emphasis  in 
perception  of  vitamins? 


Today  classical  vitamin  deficiency  diseases 
have  become  almost  extinct  in  industrialised 
countries  and  interest  is  increasingly  focussing 
on  the  preventative  potential  of  vitamins 
against  chronic  disease.  Guiding  these 
activities  is  the  perception  that  between 
classical  vitamin  deficiency  diseases  and 
optimal  vitamin  body  supplies  there  is  a  wide 
spectrum  of  borderline  deficiency  states. 

Evidence  is  accumulating  that  such 
marginal  deficiency  states  may,  in  the  long 
run,  contribute  to  chronic  diseases  such  as 
cancer  and  heart  disease.  Studies  have  shown 
that  there  is  a  clear  correlation  between  a  low 
vitamin  status  and  increased  mortality  from 
heart  disease.  Similarly  there  seems  to  be  a 
significantly  increased  risk  of  getting  cancer  if 
the  vitamin  status  is  below  par. 

These  words  were  spoken  recently  by  Dr 
Jorg  Huni,  director  of  vitamin  information 
worldwide  for  Hoffmann-La  Roche,  and 
encapsulate  the  reasons  for  growing  sales  of 
not  only  vitamins  but  other  dietary 
supplements.  The  UK  market  is  expected  to 
increase  in  total  size  by  24  per  cent  over  the 
next  five  years,  according  to  a  recent  report 
by  Euromonitor.  Multivitamins  will  remain  the 
largest  category,  but  more  specialist 
products,  such  as  calcium  supplements,  fish 
oils  and  herbal-based  lines  such  as  garlic 
should  see  substantial  growth. 

The  current  year  will  take  sector  sales  to 


over  £100m.  SDC  value  the  market  at  £97m 
for  the  12  months  to  February  1988,  broken 
down  as:  mineral  supplements  £5. 4m  (6  per 
cent),  cod/halibut  liver  oils  £10. 4m  (11  per 
cent),  healthfoods  (ie  selenium,  ginseng, 
wheatgerm ,  yeast  products  etc)  £  1 5m  ( 1 5  per 
cent)  and  vitamins  £66. 2m  (68  per  cent) .  The 
vitamins  sector  in  1987  was  the  second  largest 
OTC  market,  after  analgesics  at  £107m  but 
ahead  of  cough  remedies  at  £61m.  And 
Sanatogen,  with  sales  of  £16m  last  year,  is  the 
third  largest  OTC  brand  after  Benylin  and 
Anadin. 

In  the  dietary  supplements  market  as  a 
whole  there  is  little  to  choose  between  the  top 
four  manufacturers.  Booker  claim  market 
leadership  with  17  per  cent  of  the  total  market. 
The  Sanatogen  range  is  put  a  close  second 
with  16  per  cent  followed  by  Seven  Seas  at 
15.5  per  cent  and  Boots  at  10.5  per  cent. 

Boots,  not  surprisingly,  are  the  largest 
•  retailers  of  dietary  supplements,  commanding 
a  2  7  per  cent  share  of  total  sales  last  year  (up 
2  per  cent  on  1986).  Other  chemists  hold  23 
per  cent  of  the  market ,  a  16  per  cent  increase 
on  1986.  Drug  stores  have  increased  their 
share  by  39  per  cent  to  13  per  cent,  say 
Booker.  The  chemist  appears  well  placed  to 
dispel  the  confusion  that  surrounds  the  claims 
made  for  many  supplements,  and  to  take 
advantage  of  the  increasingly  "medicinal 
flavour"  of  a  number  of  products. 


Nielsen  statistics 
show  drift  to 
drugstores 

Volume  and  value  sales  of  multivitamins  have 
shown  a  steady  increase  in  pharmacies 
(excluding  Boots)  and  drugstores  over  the  last 
four  years,  say  Nielsen.  Pharmacies  still  retain 
the  dominant  share  but  this  is  being 
increasingly  eroded.  Grocers  are  also  gaining 
share,  partly  due  to  the  increase  in  in-store 
fixtures  devoted  to  health  care  products. 

Multivitamin  sales  through  pharmacies  and  drug 
stores: 

1985     1986  1987 

value  (£m)  8.0      8.8  10.1 

volume  (packs)         5.6       5.9  6.2 
Sales  split  (per  cent)  (year  to  May  June) 

1987  1988 

Chemists  -  value  79.8  78.4 

-  volume  80.9  80.7 

Drugstores  —  value  20.2  21.6 

-volume  19.1  19.3 

Volume  sales  of  PMT  products  (mainly 
vitamin  B6  and  evening  primrose  oil)  through 
pharmacies  and  drugstores  —  currently 
900,000  packs  —  have  not  grown  over  the  last 
four  years,  but  sales  value  (£2. 7m  last  year, 
£2.1m  in  1986)  has  increased  recently  mainly 
due  to  a  move  to  the  more  expensive  EPO. 
PMT  products  remain  a  stronghold  for 
pharmacies,  which  took  82.3  per  cent  of  sales 
in  the  year  to  May/June,  a  decline  of  3  per  cent 
compared  to  the  previous  year. 


FRESH 
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Health 
supplements  — 
how  much  of 
what? 

The  merchandising  of  dietary  supplements 
may  be  confusing  for  many  because  of  the 
many  different  products  available.  Vere 
Awdry,  marketing  manager  for  Lanes,  gives 
some  guidelines. 

Many  apparently  different  products  are 
merely  alternative  strengths  or  a  different  mix 
of  similar  ingredients.  Concentrating  on  the 
non- vitamin  aspect  of  dietary  supplements, 
Lanes  would  recommend  per  lm  of  shelf  a 
layout  as  follows,  based  on  category  turnover, 
but  of  course  assuming  similar  profitability  pei 
metre  for  each  category. 

20cm:  cod  liver  oil  products 

10cm:  minerals 

10cm:  GLA  supplements 

10cm:  royal  jelly 

10cm:  immune  supplements 

5cm:  garlic  products 

5cm:  fish  oils 

5cm:  ginseng 

25cm:  Others  —  brewers  yeast, selenium, 
kelp,  lecithin  etc. 

In  most  segments,  there  are  at  least  two 
main  brands  and  many  chemists  will  have  cod 
liver  oil  products  elsewhere  in  the  shop.  Each 
segment  can  be  merchandised  next  to  each 
other  but  it  is  recommended  that  the  more 
complex  supplements  such  as  GLA,  some  fish 
oils  and  immune  supplements  should  be  close 
to  each  other. 

The  more  traditional  1  ealth  supplements 
such  as  brewers  yeast,  kelp  and  lecithin  will 
need  less  selling;  information,  in  the  form  of 
leaflets,  is  provided  by  most  health  food 
companies  which  many  consumers  find 
helpful. 

New  areas  like  immune  supplements  offer 
opportunities  to  chemists.  Typical  examples 
of  these  products  are  coenzyme  Q-10, 
germanium  and  shark  liver  oil. 


Two  new  lines  for 
Sanatogen 

Two  new  fish  oil-based  products  are  being 
launched  into  the  seven  strong  Sanatogen 
vitamin  and  mineral  range  —  Omega-3  and 
Sanatogen  cod  liver  oil  capsules. 

Sanatogen  Omega-3  (60  capsules  £3.39)  is 
based  on  the  growing  medical  evidence  that 
the  natural  fats  in  fish,  known  as  the  omega-3 
fatty  acids,  can  help  lower  blood  cholesterol 
and  lessen  the  risk  of  coronary  heart  disease . 

To  back  up  the  new  line  Fisons  Consumer 
Health  are  launching  a  consumer  information 
campaign  called  the  Sanatogen  cholesterol 
awareness  programme.  Fish  oils  are  a  major 
growth  area  —  the  cod  liver  oil  market  is 
currently  worth  £  1 1  m  a  year  and  growing  at  36 
per  cent,  say  Fisons,  hence  the  launch  of 
Sanatogen  natural  cod  liver  oil  capsules  (60 
capsules  £1.45). 

Both  products  are  presented  in  packs 


Sanatogen 

omega-3  Sanatogen 
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which  reflect  the  established  Sanatogen 
"lifestyle"  image.  Fisons  outspent  their 
nearest  rival  in  the  vitamin  market  by  three 
times  in  the  advertising  field  last  year,  and 
once  again  they  expect  to  support  Sanatogen 
with  the  heaviest  weight  television  campaign 
of  any  brand. 

Vitamin  sales  through  pharmacies  grew  by 
more  than  22  per  cent  in  the  year  to  April 
(SDC)  and  take  a  68  per  cent  share  of  the 
£97m  dietary  supplements  market,  say 
Fisons.  During  the  past  year  they  claim 
Sanatogen  has  developed  into  the  largest  OTC 
brand.  Multivitamins  is  the  major  volume 
sector  where  the  brand  accounts  for  38  per 
cent  of  all  packs  sold. 

Lichtwer  Pharaia  UK  report  an  "exceptional 
response"  to  the  launch  of  Kwai  garlic  tablets. 
According  to  managing  director  Roger  King, 
Kwai  is  attracting  a  large  number  of  new 
consumers  to  garlic  for  the  first  time.  The 
level  of  consumer  satisfaction  and  intended  re- 
purchase of  Kwai  is  high  —  over  90  per  cent, 
he  claims.  A  consumer  leaflet  and  dispenser 
are  available  from  distributors  De  Witt.  Tel: 
01-4419310. 

"Significant  trade  discounts"  are  being  offered  on 

Healthcrafts  vitamin  C  products  in  an  offer 
starting  at  the  end  of  August.  There  will  be  £1 
off  High  Potency  Vitamin  C  lg  (90s  — 
available  in  outer  of  six)  and  50p  off  the  30 
tablet  bottle  (in  outers  of  12):  50p  is  also  being 
offered  off  Super  Vitamin  C  500mg  (60s). 
Booker  Health  Foods  Ltd.  Tel:  0932354211. 


h  major  campaign  has  been  carried  out  by 
distributors  Ernest  George  to  put  the  Dietade 
range  of  calorie  controlled  foods  onto  chemists 
shelves  over  the  past  nine  months.  A  two 
month  promotion  through  wholesalers  in  the 
Spring  saw  a  60  per  cent  increase  in  sales 
volume  year  on  year .  and  a  similar  promotion 
is  planned  for  Septe  ruber  and  October. 

The  range  is  backed  by  i  egular  advertising 
in  the  British  Diabetic  association's  magazine 
Balance.  Shelf  barkers  and  a  dietetic 
information  pack  are  available  on  request. 
Distributor  Ernest  George  Ltd.  Tel:  06286 
67331. 

Denes  are  introducing  a  customer  advisory  service 
in  September  for  its  veterinary  herbal 
products.  Two  information  bookJets  —  one  for 
dogs,  the  other  for  cats  —  will  be  available  to 
be  given  to  customers  free  at  POS. 
Advertising  is  planned  to  support  the  launch  of 
the  service  in  September  in  several  women's 
magazines.  The  company's  herbal 
supplements  for  pets  are  now  being  stocked 
by  Boots.  Denes  Veterinan  Herbal  Products 
Ltd.  Tel:  027325364. 

The  evening  primrose  oil  market  is  worth  around 
£8m  at  retail,  and  Efamol  is  brand  leader  with 
an  estimated  80  per  cent  share,  claim 
Britannia  Health  Products.  The  brand  is  now 
stocked  by  60  per  cent  of  all  chemists. 
Pharmacy  is  currently  the  fastest  growing 
sector  of  the  EPO  market,  says  Britannia 
Health  Products  Ltd.  Tel:  0737  773741. 

Wallis  claim  brand  awareness  of  Zestavite, 
launched  in  January,  is  two  and  a  half  times 
higher  than  any  other  vitamin  brand  launched 
in  the  past  12  months.  The  company  says  it  is 
currently  undertaking  samplings  in  the 
women's  consumer  Press,  and  the 
promotional  campaign  will  culminate  with 
national  television  advertising.  The  Wallis 
Laboratory  Ltd.  Tel:  0582  584884. 

Larkhall  Laboratories  have  spent  £700,000  on 
advertising  in  1988  and  the  sum  is  expected  to 
"increase  significantly"  in  1989,  says  the 
company. 

An  advertising  campaign  is  in  the  planning 
stage  for  the  Trufree  range  of  family  vitamins. 
The  nutrient  balance  in  Junamac  junior 
supplement  for  three  to  eight  year  olds  has 
been  scaled  down  to  provide  a  new  Mini- 
Junamac  supplement  for  infants  from  three 
months  to  two  years  (£2.40).  The  company 
says  it  will  be  launching  a  number  of  new 
products  next  year.  Larkhall  Laboratories 
Ltd.  Tel:  01-870  0971. 
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Haliborange,  now  marketed  by  Reckitt  &  Colman's 

pharmaceutical  division,  is  brand  leader  in  the 
children's  vitamin  market  and  has  a  2.2  per 
cent  share  of  all  vitamin  and  mineral  sales 
(AGB  1987),  the  company  claims.  A  national 
advertising  campaign  to  support  the  brand  is 
promised  for  the  Autumn.  Additionally  a  trial 
size  blister  pack  of  five  tablets  is  to  be  made 
available  to  the  chemist  trade  with  shelf 
talkers.  Currently  94  per  cent  of  sales  are 
through  chemists  or  drugstores,  compared 
with  62  per  cent  of  general  vitamin  sales  via 
such  outlets,  says  Reckitt  &  Caiman, 
pharmaceutical  division.  Tel:  048226151. 

Fully  active  whole  corm  garlic  tablets  are  the  latest 
offering  from  Potter's.  The  tablets  are  non- 
deodorised,  since  research  suggests  that  this 
form  retains  a  higher  degree  of  natural 
activity,  but  to  prevent  any  aftertaste  the 
tablets  are  coated.  Wholesale  packs  contain  10 
boxes  (£15.60  trade)  with  a  recommended 
price  of  £2.99  for  100  tablets.  Potters  (Herbal 
Supplies)  Ltd.  Tel:  094234761. 


STAYING  HEALTHY 


A  10  per  cent  extra  promotion  is  likely  to  be 
repeated  for  the  Calcia  calcium,  iron  and 
vitamin  supplement  later  this  year,  following 
an  earlier  successful  offer.  Sales  of  the  brand 
are  expected  to  top  Elm  this  year,  say  English 
Grains.  A  25  per  cent  extra  promotion  is  also 
planned  for  the  company's  Red  Kooga  ginseng 
in  the  Autumn.  Ginseng  is  currently  being 
promoted  by  Dr  Stephen  Fulder,  an  authority 
on  oriental  medicines,  in  a  series  of  Press  and 
radio  interviews  sponsored  by  English 
Grains.  Tel:  0283 221616. 
A  pre-holiday  pack  for  Vitabrit  natural  beta-carotene 
has  been  recently  launched  (one  month's 
supply  -  120  capsules  —  £14.95).  It  is 
postulated  that  cis  beta-carotene  may  have 
photoprotective  properties.  Britannia  Health 
Products.  Tel:  0737  773741. 
Sales  of  the  Swiss  herbal  elixir  Bio-strath  have 
increased  by  45  per  cent,  say  Cedar  Health, 
who  now  market  the  brand.  A  national  Press 
advertising  campaign  in  March  and  April 
helped  boost  sales,  and  it  is  planned  to  repeat 
the  exercise  during  the  Autumn  and  Winter 
seasons. 

There  are  also  plans  to  promote  for  the 
first  time  Bio-strath  Specific  Herbal 
Remedies.  All  six  products  now  carry  product 
licences.  A  national  advertising  campaign  for 
the  Danish  mineral  tablets,  Minalka,  is  due  to 
start  in  October  supported  at  point  of  sale  with 
shelf  talkers  and  leaflets. 

New  to  the  Cedar  range  in  October  will  be 
Ricola  herbal  cough  lozenges  and  sugar  free 
pastilles.  The  launch  will  be  supported  by  a 
"generous  sampling  campaign  at  retail  level 
with  attractive  display  stands",  say  Cedar 
Health  Ltd.  Tel:  061-483 1235. 


Genesis  from  Wassen  International,  is  reportedly 
selling  strongly  after  being  advertised  on 
Thames  Television  in  March.  The  company 
hopes  to  promote  the  product  with  50,000 
sample  30  day  packs  to  readers  of  Woman 
magazine  in  the  Autumn.  A  sum  of  £300,000 
has  been  earmarked  for  advertising  and 
promotion  for  the  rest  of  the  year,  say  Wassen 
International  Ltd.  Tel:  0372379828. 

Crookes  halibut  liver  oil  capsules  are  enjoying  a 
surge  of  interest  as  new  research  confirms  the 
importance  of  fish  oils  in  the  diet,  the  company 
says.  And  from  January  to  March  1989 
Crookes  One-A-Day  multivitamins  will  feature 
in  window  displays  in  the  top  1 ,000  accounts. 
Crookes  Healthcare  Ltd.  Tel:  0602221621. 

Effico  Tonic  has  increased  its  market  share  by 
over  20  per  cent  in  the  past  year  in  a  market 
which  gains  ground  at  a  rate  of  only  6-7  per 
cent  a  year,  according  to  Pharmax.  Autumn 
will  see  another  "highly  visible"  Press 
campaign  for  the  brand.  Pharmax  Ltd.  Tel: 
032291321. 

From  September  Gammaoil  Premium,  Quest 
Vitamin's  evening  primrose  oil  brand,  will  be 
advertised  in  women's  magazines  including 
She,  Options,  Woman's  World,  Woman  and 
Home,  Women's  Journal,  Chat  and  various 
health  and  diet  titles.  The  campaign  will  run 
until  December  1989  in  three  bursts  and  be 
supported  with  new  display  showcards. 

To  coincide  with  the  initial  burst  of 
advertising  the  range  will  be  flashed  with  a 
money-off  promotion  on  all  three  sizes  (30p  on 
the  30  capsule  size  to  £1  for  180  capsules). 
Quest  Vitamins  (UK)  Ltd.  Tel:  021-3590056. 


Health  &  Diet  Food  Co.  Ltd. 

THE  BEST  SELLING  BRANDS  IN 
THE  BUSINESS 


Nationally  advertised  and  promoted  products 


*  Please  delete  as  appropriate. 


Please  send  me  full  details  of  your  service/ 
ask  your  representative  to  call* 

Name  

Address  


Phone   

Contact  

Send  to:-  Health  +  Diet  Food  Co.  Ltd.,  Seymour  House,  South  Street, 
Godalming,  Surrey  GU7  I BZ.  Tel:  0483  426666 


^The  only 
vitamins  used 
in  the  famous 

school  trial 

ASSEENONT.V 


Tandem  I.Q. 

(Ideal  Quota)  ^ 

Vitamins  for  Schoolchildren 

with  over  30  vitamins  and  minerals 


From  your  wholesaler 

or  direct  from 
Larkhall  Laboratories. 
Tel:  01-874  1130 
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Cosmetic  cut 
for  Beecham 

In  one  of  the  first  management 
buy-outs  in  Switzerland,  Beecham 
are  to  sell  the  Swiss  based  Ju vena 
cosmetics  group  by  the  end  of 
September  for  about  £22. 4m. 

Beecham  have  raised  more 
than  £400m  from  disposals, 
following  a  review  of  its  operations 
two  years  ago,  but  they  still  retain 
cosmetics  business  interests 
including  Yardley  and  Lentheric 
Morny.  Cosmetic  sales  in  year 
ending  March  were  £2.48  billion 
—  18  per  cent  of  total  sales. 

SKF's  deKline 

Dr  Stanley  Crooke,  president  of 
research  and  development  of  the 
pharmaceutical  division 
Smithkline  and  French,  resigned 
last  week,  planning  to  pursue  his 
interest  in  biomedical  research 
and  to  continue  to  serve  as  a 
faculty  member  of  Baylor  College 
of  Medicine .  His  successor  will  be 
Dr  George  Poste,  currently  vice- 
president,  worldwide  research 
and  preclinical  development. 

According  to  the  Financial 
Times  Smithklines  shares  fell  a 
dollar  to  $46.25,  in  trading  on  Wall 
Street  last  week,  as  drugs 
competing  with  Tagamet  cut  its 
market  share  from  77  per  cent  in 
1982,  to  38  per  cent  last  year, 
reflecting  the  25  per  cent  cut  in 
second  quarter  income. 

Soap  stake 

Milton-Lloyd,  manufacturers  of 
the  Supreme  Collection  and  Great 
Pretenders  perfumes  have  bought 
a  50  per  cent  share  of  M&R 
Norton,  who  make  the  Chelsea 
Flowers  range  of  soaps. 

Norton  was  in  private 
ownership  until  1985  when  it  was 
bought  by  Henara,  who  were  in 
turn  bought  by  Warner  Lambert. 
Tony  Norton,  whose  father 
founded  the  original  company,  and 
who  has  continued  to  work  with 
the  group  has  bought  the 
remaining  50  per  cent  stake. 


Poor  S&N  results 
but  business  boost 
from  Albion  buy 


Smith  &  Nephew  have  bought  the 
Albion  Group  for  £33m,  so  adding 
the  group's  Simple  and  Cidal 
ranges  to  their  own. 

Albion,  seen  as  market  leader 
in  the  growing  fragrance-free 
sector,  were  put  up  for 
international  auction  which  saw  a 
large  number  of  UK  and  overseas 
companies  bidding.  The  principal 
shareholders  were  the  Williams 
family,  who  having  headed  the 
business  for  30  years,  will  now 
retire,  and  3i  investment 
company,  who  it's  believed  will 
walk  away  with  a  handsome  profit. 

Smith  &  Nephew  say  they  will 
continue  to  run  the  Albion 
business  as  it  stands,  retaining  the 
head  office  in  Hampton, 
Middlesex,  and  using  the  spare 
capacity  at  the  group's  purpose 
built  factory  in  Corby  for 
manufacture  of  their  own  brands . 

With  their  own  products  like 
Nivea,  Atrixo  and  Limara,  — 
which  were  incidentally  seen  to  be 
the  chief  attraction  to  Johnson  & 
Johnson  among  ever  frequent 
rumours  of  a  bid  by  the  US 
company  —  Smith  &  Nephew  say 
the  buy  will  give  them  a  leading 
share  in  the  toiletries  sector,  as 
well  as  a  6  per  cent  share  of  toilet 
soap  sales. 

The  £33m  payment  will  be 
satisfied  by  the  issue  of  a  £19. 8m 
loan  note,  £2. 7m  worth  of 
ordinary  shares  and  a  cash 
payment   on  completion  of 


£10. 5m.  Albion's  pre-tax  profit  for 
the  lull  vear  ending  December  31 , 
p987,  was  £2. 2m. 

Meanwhile,  Smith  &  Nephew 
last  week  reported 
"disappointing' '  half  year  results 
for  the  24  weeks  ending  June  18. 
Pre-tax  profits  rose  13  per  cent 
from  £48. 4m  for  the  first  half  of 
1987  to  £54. 5m  on  sales  up  6  per 
cent  to  £267.  lm  (£251. 6m).  Both 
below  last  year's  and  previous 
growth  rates  of  up  to  20  per  cent. 

In  the  UK  the  company  said 
the  strength  of  sterling  badly 
affected  the  margins  and  volumes 
of  exports  —  the  company  said 
that  given  constant  exchange 
rates  sales  would  have  increased 
15  per  cent  —  and  the  efficiency 
drive  and  subsequent  pressure  on 
the  NHS  was  seen  to  lead  to 
decreased  orders  for  basic 
generics  and  bandages. 

They  did,  however,  claim 
good  results  for  pharmaceuticals 
and  said  toiletries  had  benefitted 
from  the  relaunch  of  Nivea,  and 
would  be  enhanced  by  the 
aforementioned  Albion  purchase. 

France  was  described  as  the 
best  performer  in  the  European 
market  and  the  US  market  was 
the  high  point  of  the  results, 
where  Smith  &  Nephew  are 
increasing  production  of  surgical 
gloves  and  where  a  new  generic 
pharmaceutical  facility  near 
Chicago  has  been  approved  by  the 
Food  and  Drug  Administration. 


Fisons  buy  into  Italy 


Fisons  have  bought  the  Italian 
pharmaceutical  company 
Italchimici  SpA  for  £31. 5m. 

Italchimici,  which  has  a 
product  facility  near  Fisons  own  at 
Pomezia  imports  and  markets 
products  from  several  large 
companies  under  licence;  its  major 


one  is  Peridon,  an  anti-nauseant. 

The  buy  gives  Fisons  an  extra 
100  salesforce  which  will  allow 
them  to  market  products  like  Intal 
and  the  respiratory  drug  Tilade 
due  to  appear  in  1989,  more 
widely  in  the  world's  fifth  largest 
pharmaceutical  market. 


Unichem: 
issues  on 
hold 

The  High  Court  hearing  of  the 
Unichem  vs  Newbould  case  was 
put  back  from  Thursday  August 
11  to  Thursday  of  this  week 
because  both  parties  wanted  more 
time  to  prepare  their  affidavits. 

The  case  was  scheduled  after 
Unichem  issued  a  writ  in  an 
attempt  to  stop  Rotherham 
pharmacist  John  Newbould  calling 
a  special  meeting  to  discuss  a 
motion  backing  immediate 
flotation  of  Unichem,  (see 
Business  News,  last  week). 
■  A  decision  from  the  Office  of 
Fair  Trading  regarding  their 
investigation  into  Unichem's 
share  scheme  is  now  not  expected 
until  September,  despite 
predictions  that  a  statement  would 
be  issued  sometime  this  month. 


Unilever 
profits  up 

Unilever  report  a  profits  increase 
of  9  per  cent  in  the  first  half-year 
results  with  a  strong 
improvement  in  the  second 
quarter.  At  constant  exchange 
rates  pre-tax  profits  were  £723m 
(£661m)  and  sales  totalled 
£8, 524m  (£8, 232m). 

Chairman,  Mr  Michael  Angus 
said  most  parts  of  the  business 
contributed,  with  European 
profits  rising  by  10  per  cent  and  in 
North  America  growth  in  the 
second  quarter  brought 
performance  in  line  with  1987. 


Moss  two 

Moss  Chemists  have  added  two 
pharmacies  to  their  chain  making 
them  79-outlet  strong. 

They  have  bought  a  pharmacy 
from  R.  Glover  in  Earley, 
Reading,  and  have  opened  a  new 
pharmacy  inTesco,  Bedford. 
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BUSINESS  NEWS 


Looking  good  'over  the 
counter'  says  report 


The  prospects  for  the  OTC 
market  look  excellent,  with  the 
economic  and  political  climate 
gearing  up  the  health  system  for  a 
switch  to  consumer  orientated 
operations  which  will  have  a  knock 
on  effect  for  OTC  goods. 

This  is  the  view  of  the  latest 
Key  Note  Report  on  OTC 
Pharmaceutical  Products  which 
cites  the  increased  cost  of 
orescriptions,  deregulation,  and 
the  increasingly  important  role  of 
the  pharmacist  as  health  advisor 
as  helping  the  market  along. 

Indeed,  it  is  this  advisory  role 
which  the  report  believes  is  the 
professions'  strong  selling 
function  that  supermarkets  and 
drug  stores  —  already 
encroaching  on  chemist's  sales  of 
toiletries,  cosmetics  and 
medicines  —  will  find  difficult  to 
compete  with.  The  pharmacist 
can  also  capitalise  on  the  appeal  of 
the  pharmacy  to  working  people 
who  can  avoid  visits  to  the  doctors 
and  the  often  related  lengthy 
waiting  time  involved,  suggests 
the  report. 

The  OTC  sector  is  still  placed 
third  in  relation  to  total 
pharmaceutical  sales,  according  to 
the  Association  of  the  British 
PharmaceuticaJ  Industry,  says  the 
report.  Sales  stood  at  around 
£500m  last  year,  compared  to 
sales  into  the  NHS  which 
accounted  for  almost  £2  billion, 
and  exports  over  £1.5  billion. 
Incidentally,  the  report  notes  the 
UK  pharmaceutical  industry 
occupies  a  very  strong  position  in 
the  global  market  with  exports 
valued  at  over  £1.5  billion  in  1987 
against  imports  of  just  £850m. 

Cough  and  cold  treatments  are 
the  largest  recognised  market 
category  in  the  OTC  sector, 


worth  about  £120m  at  rsp,  and 
followed  by  analgesics  (£110m), 
vitamins  and  supplements 
(£90m),  digestive  remedies 
(£80m),  plasters  and  dressings 
(£30m),  antiseptics  (£30m) 
condoms  (£25m)  and  acne 
products  (£20m). 

Some  69  per  cent  of  a  sample 
of  adults  said  they  had  suffered 
from  a  cold  during  one  year,  56 
per  cent  from  a  cough  while  62  per 
cent  —  more  frequently  women  — 
said  they'd  suffered  from  a 
headache.  Both  ailments  seem  to 
be  weighted  towards  younger 
adults  and  those  in  higher  income 
groups  —  which  may  be  because 
they're  more  aware  of  personal 
health,  or  because  it's  a  "stress" 
ailments  suggests  the  report. 

Advertising  on  OTC 
pharmaceuticals  amounted  to 
some  £65m  in  1987,  down  10  per 
cent  on  1986  but  still  representing 
a  healthy  retail  sales  advertising  to 
retail  sales  ratio  of  around  10  per 
cent.  Analgesics  accounted  for  the 
largest  spend  of  over  £12m 
followed  by  cough  remedies  with 
a  spend  of  £10m,  and  medicated 
skincare  and  germicides  at  nearly 
£8. 5m. 

In  the  future,  the  report 
suggests  the  issue  of  personal 
health  will  extend  from  diets  and 
fitness  to  more  sophisticated 
health  concepts  including 
pharmaceuticals,  and  it  forsees 
growth  among  preventative 
medicines  —  skin  cleansers  rather 
than  spot  treatments  for  example. 
Natural  or  homoeopathic 
remedies  could  also  see  growth 
with  the  trend  towards  natural 
remedies.  OTC  Pharmaceutical 
Products  Report.  Key  Note 
Publications  Ltd  Tel:  01-253 
3006.  Cost  £105. 


A  helpful 
START 

Managing  director  of  H.  Bronnley 
&  Co  Ann  Rossiter  has  become  a 
patron  of  the  new  charity  START 
-  Skin  Treatment  and  Research 
Trust. 

Bronnley  say  they  are  one  of 
the  first  cosmetic  companies  to 
actively  support  the  new  charity 
which  aims  to  manufacture 
Reconstructed  Human  Skin 
(RHS).  Ms  Rossiter  is  providing 
all  the  print  for  START. 


START  is  involved  with  the 
manufacture  of  synthetic  or  test 
tube  skin  with  the  aim  of  helping 
those  suffering  from  severe 
burns,  and  skin  diseases  such  as 
Psoriasis,  eczema  and  skin 
cancer.  Successful  cosmetic 
surgery  using  RHS,  is  currently 
taking  place  in  France,  involving 
skin  grafts  on  children  with  severe 
birthmarks,  say  Bronnley. 

In  the  near  future  they  believe 
the  invention  of  RHS  will  influence 
the  testing  of  medication  and 
cosmetics  so  that  tests  will  be  on 
Reconstructed  Human  Skin  rather 
than  on  humans  or  animals. 

Ann  Rossiter  comments:  "We 
can  see  outstanding  benefits 
resulting  from  the  development  of 
RHS  and  it  will  also  bring  about 
some  significant  benefits  in  the 
cosmetic  industry.  It  was  an 
honour  to  be  nominated  a 
patron." 

Park  Systems 
expand 

Park  Systems  Ltd.  and  Park 
Printing  are  moving  to  larger 
premises  in  September  at  183, 
Great  Howard  Street,  Liverpool 
L3  7DL  (Tel:  051-298  2233). 

Park  are  intending  to  increase 
their  label  capacity  by  100  per  cent 
and  provide  superior 
accommodation  for  computer 
assembly  and  servicing,  to 
improve  efficiency. 

Separate  works  offices, 
computer  programming  facilities 
and  administrative  offices  will  be 
created  aiding  new  developments 
for  1989,  say  Park. 


BPC  topical 

issues 

Communication  will  be  theme  of 
the  '  'Topical  issues  forum' '  that  is 
the  First  Professional  Session  of 
this  year's  Conference  in 
Aberdeen  in  September. 

Council  member  Alan  Nathan 
will  lead  off,  with  a  20-minute 
introduction  to  the  topic 
"Communication  with 
members",  followed  by  a 
40-minute  discussion.  The  format 
will  be  repeated,  with  former 
Privy  Council  nominee  to  the 
Society's  Council  Professor 
Stephen  Smith  "Communication 
with  other  professions". 


COMING  EVENTS 


The  15th  annual  conference  of 
the  Lincolnshire  LPC  will  be  held  on 
October  22,  at  Harlaxton  Manor, 
Grantham. 

Speakers  will  include  Tim  Astill, 
director  of  the  National  Pharmaceutical 
Association,  on:  "Is  there  life  after 
Nuffield"  and  Colin  Woolford,  director 
of  public  relations,  the  Royal  Pharma- 
ceutical Society  on:  "Public  relations 
—  the  great  pretender?"  Further 
details  from  Keith  Swann,  2  The 
Precinct,  Park  Lane, 

Washingborough,  Lincoln  LN4  1DQ. 
Tel:  0522  794040. 


Scottish  Electronics  Technology 
Group.  Conference  and  exhibition  on 
Electronic  Funds  Transfer  at  Point  of 
Sale  and  on  home  and  office  services, 
November  15-17,  at  the  Sheraton 
Hotel,  1  Festival  Square,  Edinburgh. 
The  registration  fee  is  £402.50  before 
August  31  and  £448.50  afterwards. 


LRC's  top 
reshuffle 

LRC  Products  have  announced  a 
new  senior  appointment,  and 
changes  of  responsibilities,  within 
their  consumer  products  division. 

Mike  Steinle  has  joined  the 
company  from  Scholl  UK  as 
divisional  general  manager,  Mike 
Broadbridge  has  moved  to  general 
manager  (marketing)  LRC  Health 
and  Beauty  Aids,  Euan  Venters, 
who  joined  LRC  last  year,  has 
taken  up  the  role  of  general 
manager  (marketing)  LRC  Family 
Planning  and  John  Day,  formerly 
national  accounts  manager,  takes 
on  the  new  job  of  trade  marketing 
manager. 


At  Autoglaze 

Ian  and  Barbara  Tebbutt  have 
become  joint  sole  owners  of 
Autoglaze,  the  sunglasses 
manufacturers,  having  bought  the 
shareholdings  off  their  previous 
partners  Arthur  Hayes  and  Rod 
Brindle. 

Mr  Tebbutt  who  described  the 
change  of  company  ownership  as 
'  'amicable"  says  his  wife  Barbara 
joins  the  Board  as  company 
secretary,  and  two  senior 
managers  have  been  promoted  — 
Brian  Wilson  to  production 
director  and  Denis  Reay  to  sales 
director. 


Whole  Earth  Foods,  who 

manufacture  no  sugar  added  jams 
and  drinks,  say  they  want  to  make 
clear  to  the  trade  and  public  that 
there  is  no  connection  between 
them  and  Whole  Earth  Herbs,  a 
Cambridge  based  company  who 
are  marketing  a  marijuana 
substitute  herbal  cigarette. 


Accomodation  £59.75  or  £69.75  per 
night.  Further  details  from  SETG,  1 
Margaret  Drive,  Troon,  Ayrshire 
KA10  7AL. 


IBC  Technical  Services  Ltd. 

Conference  on  "Drugs  affecting 
platelet  activating  factor,  an  update  on 
their  therapeutic  actions",  September 
14-15,  at  the  Royal  College  of 
Physicians,  11  St  Andrews  Place, 
Regents  Park,  London  NW1 .  The  fee 
is  £375.  Conference  on 
"Neuroimmune  interactions, 
September  19-20,  at  the  Royal  Society 
of  Medicine,  1  Wimpole  Street, 
London  Wl.  The  fee  is  £395. 
Conference  on  "Heparin  and  related 
Polysaccharides:  new  directions  for 
old  drugs",  at  the  London  Hilton,  22 
Park  Lane,  London  Wl.  The  fee  is 
£395  (all  fees  are  excluding  VAT  and 
accomodation).  Inquiries  to  Penny 
Robinson,  IBC.  Tel:  01-2364080. 
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APPOINTMENTS 


Senior  Development 
Chemist 

—  Toiletries  — 


The  Gillette  Personal  Care  Division  is  a  leading  toiletries  and  cosmetics 
company  in  Europe  with  well  established  brands  such  as  Silkience,  Aapri,  Right 
Guard,  Toni  and  Foamy. 

The  Company's  Reading  based  Research  and  Development  Laboratory 
which  has  an  enviable  record  of  product  development  and  innovation  in 
supporting  these  brands,  now  needs  to  add  a  Senior  Development  Chemist  to  the 
team.  The  challenging  work  will  be  wide  ranging,  varied  and  cover  all  activities 
from  initial  concept  through  to  first  manufacture. 

The  ideal  candidate  will  be  professionally  qualified,  have  several  years 
experience  of  skin  and/or  hair  care  development,  be  well  motivated,  work  well 
under  pressure  and  be  able  to  clearly  communicate  with  marketing,  market 
research  and  other  technical  personnel. 

There  is  close  collaboration  and  free  exchanges  with  the  US  Division, 
consequently,  there  is  need  to  undertake  some  foreign  travel. 

The  position  offers  a  highly  competitive  salary  together  with  generous 
benefits  that  include  5  weeks  holiday,  Christmas  bonus,  pension  scheme,  life 
insurance  and  an  excellent  relocation  package  where  applicable. 

Please  write  with  full  CV  to  Charles  Rhodes,  Personnel  Manager,  Gillette 
Industries  Ltd,  452  Basingstoke  Road,  Reading,  Berkshire  RG2  0QE. 

0 Gillette  Industries 
Limited 
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AGENTS 


MANAGEMENT  SERVICES 


DIRECTORY  OF  AGENTS 

(Calling  on  pharmacies  etc) 

If  interested  in  inclusion,  write  for 
details  Transworld  Directories, 
Suite  202,  Prosper  House,  146 

Kilburn  High  Road,  London  NW6 
4JD  indicating  territory. 


NOW  YOU  CAN  RUN  ALL  YOUR  SYSTEMS  ON 

ONE  COMPUTER 
EPoS  •  LABELLING  •  PATIENT  RECORDS 

WELL  PROVEN  RANGE  OF  REAL  TIME  SYSTEMS 
ALREADY  USED  IN  SINGLE  SHOPS,  MULTIPLE 
BRANCHES,  MAIN  BRANCHES  AND  WAREHOUSES. 

details  from  FAIRSCAN  on  042-128-3077 


LABELS 


FINANCE 


Simply 
thedest 


I  A  FULL  RANGE  OF  COMPUTER 
LABELLING  SYSTEMS 

i  PATIENT  MEDICATION 
RECORD  LABELLING 

Either  full  system  or  program  only 

I  FREE  DIRECT 

ORDER  ENTRY  TO  VeStriC 

Contact  David  Coleman  or  Mike  Spnnce  MPS . 
for  a  demonstration  or  trial 
PARK  SYSTEMS  LTD.  41-43  Parliament  Street, 
Liverpool  L8  5RN 
Telephone  051-708  8800 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


PURCHASE  NEW,  OR  EXPAND  YOUR 
EXISTING  PHARMACY 

Up  to  100%  Finance  available  (subject  to  status) 

Telephone:  0784  62822  and  ask  for 
Stanley  Blum  PHc  MR  PharmS.  business  co- 
ordinator in  association  with  I. P. A.  Limited 
(FIMBRA  member) 


SHOPFITTINGS 


John  Richardion 
Computer!  Lid 


►  In  Pharmacy  Labelling 


In  ^uto-Order  Stock  Control 

«_ 

■: 

^Hf  *  In!  ustomei  Service 

■Jf***  In  Systems  Development 

10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR 5  (iBR  Telephone:  (0772)  323763 


Shopfitting  styles 
for  modern  selling 


*  Individual  styling 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Limitless  choice  of  finishes 


*  Dispensary  fittings 

*  Incredible  space  saving 

*  Easy  access  and  vision 

*  No  jamming  No  fall  out 

*  Competitive  prices 


a 


Apeils  Systems  Limited, 
Unit  P,  Kingsway  Ind.  Estate 
Ktngsway,  Luton,  Beds  LU1  1LP 
Telephone:  Luton  (0582)  4571 1 1 


QUALITY  umas 


DELIVERED  III  14  DAYS 
-OR  NO  CHARGE  - 


Phone: 051-708  8800 

Park  Printing, 
41-43  Parliament  Street, 
Liverpool  L8  5RN. 

OFFER  APPLIES  TO  U.K.  MAINLAND  ONL  Y 


Lux  L 


.UX  LINE 

SH0PFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS. 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 
SO  CONTACT  US  NOW. 

LUXUNE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
TEL:  0525-381 356 


TO  ADVERTISE  IN 
CHEMIST  &  DRUGGIST  RING 
MARK  SIMPSON  ON 

0732  364422  EXT  218. 


0626  •  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHAHiES  iuSlNtSS  ?A«*  OLD  NEWTON  »OAD  HtATHHilD  Dt VON  TQH  6UT 
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STOCK  FOR  SALE 


SPAN 


SHOPFI  T  T  IN  G 


SHOPKIT  SHOPFITTINGS 

Bring  some  summer  sunshine  to  your 
business.  Top  quality,  Top  value  Shopkit 

available  from  Stock.  Now,  with  40% 
Discount  (Basic  Shelf  Order  Sheet)  Plus  a 
new  Finance  Package  for  those  who  wish  to 
spread  the  cost.  Don't  delay  send  for  details 
today. 

SHOPKIT,  50  Ivatt  Way,  Westwood 
Industrial  Estate,  PETERBOROUGH 
PE3  7PN. 
Tel:  (0733)  265263 

SHOPKIT,  Unit  5,  Gallagher  Terrace, 
Park  Road  Industrial  Estate,  Blackhill, 
Consett,  CO.  Durham. 
Tel:  (0207)  591146 


SERVICES 


PERFUME  &  COSMETIC  ANALYSIS 

A  rapid,  reliable  &  competitive  testing  service  for 
alcohol,  denaturants  &.  Cosmetic  Product  Regulations. 

HERD  &  MUNDY  LTD, 
THE  EDGELEY  INSTITUTE 
1 44  CASTLE  STREET,  STOCKPORT. 
TEL:  061-429  9555. 


STOCK  WANTED 


PERFUMES  AFTERSAVES  WANTED 

All  up  market  brands  e.g.  Y.S.L.  Paco  etc.  We  require  large 
or  small  quantities  from  UK  or  abroad.  (Kodak  films. 

clearance  lines  also  wanted) . 
We  will  buy  stock  from  retailers  at  Trade  +  7.5%. 

Tel:  David  Leak  on 
(0661)  853986.  Fax:  (091)  4138583 


STOCK  FOR  SALE 


FULL  KIS  PHOTO  MINI  LAB 

Guaranteed  excellent  condition  purchased  only 
18  months  ago  at  £18,900.  Sale  due  to  end  of 
lease.  Lab  includes  outdoor  illuminated  sign. 
Silver  recovery  machine  etc  will  D  and  P  in  one 
hour  disc  1 10,  126,  35mm  films. 
FULL  TRAINING  GIVEN  AND 
INSTALLATION  £5,250. 
Ring:  061-442-7757  Anytime. 


Ahis  ^ONTH 


ICENSES 


THE  FILM  MAN 

DAVE  ROTHWELL 


1  10/12  exposure 

from  35  pence 

1  10/24 

from  75  pence 

1  26/1  2 

2  5  pence 

1  26/24 

from  55  pence 

1  35/1  2  from 

70  pence 

1  35/24  from 

75  pence 

135/36  from 

£1 .00 

1  35/36  1000ASA 

£2.00 

Disc  from 

from  65  pence 

HR  100/400.1  20 

95p 

FUJI  Chrome  1  00  1  35/24 

inc  £2.50 

FUJI  Chrome  400  1  35/36 

processing 

£3.00 

FUJ1 1  CN  1  10/24 

£1  .00 

FUJICN  135/24 

£1  .50 

FUJI  CN  1  35/36 

£1  .80 

GLOSSY  4in  x1  75 

£32 

MATT  8in  x84mtre 

£36 

SHEET  PAPER  SCOOP 

D.  V.  ROTHWELL  LTD, 
138  Westmorland  Avenue,  Blackpool  FY  1  5QW. 
Telephone:  0253  697094 
Carphone:0836614018 
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Darling  post 
with  NAHA 

William  Darling  CBE  has  been 
elected  honorary  treasurer  of  the 
National  Association  of  Health 
Authorities. 

Mr  Darling,  who  succeeds 
Martyn  Long,  is  chairman  of 
South  Tyneside  HeaJth  Authority, 
and  chairman  of  a  national 
pharmaceutical  supplies  group, 
and  past  president  of  the 
Pharmaceutical  Society  of  Great 
Britain. 

In  1985  he  was  awarded  its 
Charter  Gold  Medal  for  services 
to  the  Society. 


Past  president  ofPSGB,  William 
Darling  CBE 


An  award  of 


value 


District  Pharmaceutical  Officer  Dr 
Christopher  D.  Clarke  has  been 
unanimously  judged  winner  of  the 
third  Schwarz  Pharmacy 
Management  Award 

Dr  Clarke,  who  is  the  DPO  for 
Worthing  District  Health 
Authority,  submitted  a  paper 
entitled  "Core  Values  —  a 
neglected  aspect  of 
management" ,  which  argues  the 
case  for  developing '  'core  values" 
like  friendliness,  openess, 
honesty,  conscientiousness, 
supportiveness  etc  in  staff  at  all 
levels  in  pharmacy. 


Pharmacist  Raymond  Benjamin  of  the  Benjamin  Pharmacy, 
Chingford  receives  Capital  Bonds  worth  £3,000  from  Panpharma 
sales  manager  Anthony  Hesse ,  as  winner  of  the  Dermacort  National 
Display  Competition.  Pharmacist  Kishor  Kathwadia  looks  on 


Hospital  Pharmacists'  Awards 


The  winners  of  three  of  the  Guild 
of  Hospital  Pharmacists'  1988 
Awards  have  been  announced. 

The  ICI  Travelling  Fellowship 
goes  to  Robert  Shaw,  East 
Anglian  Regional  Health 
Authority.  He  will  present  his 
paper  —  "Quality  assurance  and 
audit  systems  for  hospital 
pharmacy"  —  at  the  1989 
Weekend  School  in  Bangor,  North 
Wales. 

The  Baxter  Award  goes  to 
Michael  Wilson  of  Ealing  Hospital. 
He  will  submit  his  poster  —  "An 


evaluation  of  a  centralised 
admixture  service"  —  to  the  1988 
mid-year  meeting  of  the  American 
Society  of  Hospital  Pharmacists  in 
Dallas.  He  will  also  present  it  at 
the  1989  Weekend  School. 

The  Merck,  Sharp  and  Dohme 
Award  goes  to  Darrell  Baker, 
University  Hospital  of  Wales,  for 
"An  evaluation  of  drug 
information  for  cardiology 
patients."  His  completed  study 
will  be  presented  at  the  MSD  Day 
Symposium  on  November  2  in 
London. 


Ernie  Gilburd  (right),  managing  director  of  London  based 
photo  finishers  Colorama ,  recently  accepted  the  Fuji  Print  Care  award 
for  quality  of  photoprocessing  from  Fuji 's  marketing  services  manager, 
Adrian  Clarke.  The  presentation  was  made  at  a  dinner  at  the  Hilton 
Hotel  in  London.  The  Print  Care  scheme  currently  offers  process 
monitoring  to  around  200  D&P  houses  in  the  UK.  This  is  the  first  time 
the  award  has  been  made 


Dancing  for 
Britain 

Pharmacist  Janet  Blyth  is  again 
seeking  sponsorship  for  the 
Kintbury  May  Maids  morris 
dancing  side  who  are  hoping  to 
dance  in  Japan's  Midosuji  Parade. 

After  a  successful  visit  last 
year,  the  dancers  have  been 
invited  by  the  Department  of 
Trade  to  promote  Britain  again  at 
Japan's  largest  parade,  to  be  held 
in  Osaka  on  October  9. 

Mrs  Blyth,  who  manages 
Bradshaw's  pharmacy  in 
Newbury,  Berks,  says  they  need 
to  raise  £20,000  to  take  15  May 
Maids  and  15  morris  men.  They 
have  already  been  offered  help  by 
Janssen  Cupal  Ltd.  Mrs  Blyth  can 
be  contacted  on  0635-35033. 


From  a  C&D 
stinger! 

Pharmacists  could  be  offering 
relief  to  holidaymakers  facing  the 
'  'invasion  of  the  jellyfish! 

Red  Sun  jellyfish  have  been 
sighted  off  the  North  East  coast, 
while  giant  ones  —  some  said  to  be 
the  size  of  dustbin  lids  —  have 
appeared  off  the  SW  Peninsula.  As 
bodystockings  —  used  to  combat 
the  problem  in  Australia  —  are  not 
yet  available  in  UK  chemists. 


Kerfoot  Pharmaceuticals:Dennis 

Corson  is  appointed  field  sales 
manager.  He  moves  to  the  new 
position  from  J.  Pickles  &  Sons. 

Colgate-Palmolive  UK:  Karen  Bamford 
is  appointed  director  of  sales.  Ms 
Bamford  was  previously  their 
European  project  director. 

Agfa:  Angela  Simmonds  is 
appointed  marketing  executive  of 
the  Professional  Photofinishing 
Division. 

Booker  Nutritional  Products  have 
appointed  Kath  Thompson  as 
assistant  brand  manager  working 
across  all  BNP's  brands. 
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NOT  A  SHAREHOLDER 
MEMBER  OF  UNICHEM? 

We  recommend  that  you 
take  independent  financial  advice 
on  the  UniChem  share  scheme 

IT  ISN'T  TOO  GOOD 
TO  BE  TRUE! 


Join  UniChem  Today 

This  advertisement  has  been  issued  by  UniChem  Limited  ("the  Society")  in  order  to  promote 
its  scheme  for  the  increase  by  Members  of  their  shareholdings  in  the  Society.  It  has  been  approved 
by  Phillips  &  Drew  Securities  Limited  which  provides  corporate  finance  services  to  the  Society..  If 
you  are  in  any  doubt  about  the  implications  of  the  Share  Scheme  you  are  recommended  to  obtain 

the  advice  of  your  investment  advisers. 
Under  the  Society's  rules  the  shares  may  not  currently  be  transferred  or  sold  to  any  third  party. 
The  shares  will  only  become  transferable  if  the  Society  is  converted  into  a  Public  Limited  Company 
following  an  appropriate  resolution  of  the  Members  in  General  Meeting. 


Full  details  of  the  scheme  and  the  basis  of  valuation  are  set  out  in  UniChem's 
updated  document  "Heralding  The  Next  Era  ". 
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Figures  published  yes- 
terday by  the  British 
Tourist  Authority  show 
Britain  attracted  2.9 
million  overs*! 
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But  they  have  clearly 
tightened  their  belts,  said 
BTA  spokesman 
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It  has  transformed  his  life  in 

other  ways  too.  Now  free  from  the 
dialysis  machine  he  used  to  be 
linked  up  to  every  four  hours,  he  Is 
already  planning  learning  to  swim 
and  playing  football  like  his  Liver- 
pool hero  John  Barnes. 
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We're  spending  1A  million  pounds 
telling  consumers  to  come  to  you. 
Are  you  ready  for  them? 
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IF  BUYING  A  REALLY  EFFECTIVE 
TREATMENT  FOR  PILES  EMBARRASSES  YOU, 
PASS  THIS  NOTE  TO  YOUR  PHARMACIST. 

Only  pharmacies  can  sell  Anodesyn,  and  you  have  to 
ask  for  it  by  name. 

Anodesyn  is  acknowledged  to  be  a  truly  effective 
haemorrhoidal  preparation.  Its  triple  action  reduces 
swelling,  stops  itching  and  promotes  healing. 

Doesn't  all  that  make  it  well  worth  speaking  up  for? 
Try  it . . .  AN-O-DE-SYN.  There,  that  wasn't  difficult  was  it? 

(Or  you  can  use  the  little 
note  we've  provided!) 
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Triple  Action 
Ointment  for 
Haemorrhoids 
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FOR  A  CONFIDENTIAL,  PERSONALISED  ENQUIRY  SERVICE,  PLEASE  WRITE  TO  THE  ANODESYN  H AEMORRHOID  ADVISORY 

SERVICE,  P.O.  BOX  12,  NOTTINGHAM  NG7  2GB 
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